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OUR COMMON AMBITION

On August 29" 2019, in the framework of the Renconire des Entrepreneurs de France (LaREF), 99 French companies,
accounting for 1.650 billion euros turnover and 6 million jobs worldwide, reaffirm the need to collectively change course
by accelerating innovation and R&D through their investments in low-carbon solutions, in order to engage in a drastic
reduction of global greenhouse gas (GHG) emissions.

The commitment taken for 2016-2020 has been held and exceeded before time

For companies already committed in 2017, industrial investments and R&D in renewable energies, energy efficiency
and other low-carbon technologies amount to €68 billion for 2017-2018, in only two years, i.e. more than the investments
initially planned for 2016-2020 (€60 billion). This shows an acceleration of investments of French companies to reduce
greenhouse gas emissions.

French companies take a new commitment for 2020-2023

From 2020 to 2023, 55 companies having disclosed their investment forecasts (including 9 additional ones) expect at
least €73 billion (of which €8 billion for newly committed companies) of industrial investment and R&D in renewable
energy, energy efficiency, the deployment of sustainable farming practices and other low-carbon technologies. In
addition, investments amount to €10 billion in the nuclear sector and investment in natural gas as transitional energy
amount to €18 billion over the same period.

On December 12, 2015, the 215t Conference of the Parties on Climate sealed in Paris a historic agreement, ratified since
then, aimed at limiting the rise of temperatures related to the effects of climate change to 2° C, if possible 1.5° C. The
Agenda of Solutions highlighted the essential role of business fo innovate and develop solutions.

In the framework of the One Planet Summit of December 12, 2017, 91 French companies accounting for a cumulative
furnover of €1.500 billion and é million jobs, have affirmed the need o collectively change course to engage in a drastic
reduction of global greenhouse gas (GHG) emissions. They committed to invest €60 billion in low-carbon solutions
between 2016 and 2020.

A growing number of Statesincluding France have affirmed the ambition to reach carbon neutrality by 2050. Companies
have a key role to play to implement solutions to respond to this challenge. This sfrong ambition requires to accelerate
our actions and to determine the right framework to put in place at a global level to reach this goal.

They fight climate change around the world, defining actions and developing solutfions, products and services that
significantly reduce GHG emissions. They want to help reduce greenhouse gas emissions significantly, particularly in the
energy, fransport, industry, building and agriculture sectors. Depending on their respective situations, they are already
implementing several tools:

- 74 companies (of which 15 new ones) made commitments to reduce their emissions ;

- 34 (of which 7 new ones) have an interal CO, price ;

- 46 (of which 10 new ones) are engaged in the Science-Based Targefs initiative or are thinking about joining it ;

- 54 (of which 12 new ones) have decided or intend to implement the recommendations of the Taskforce on
Climate-Related Financial Disclosures (TCFD) with pragmatic methodologies.

This challenge requires to accelerate the injection of public and private financialresourcesintoresearch andinvestment.
It is also necessary to establish inferconnected carbon pricing mechanisms in the main economic regions. This will
enable economic actors to infegrate climate issues in their decisions.
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2016-2020: a commitment held and exceeded before time

For companies already committed in 2017, industrial investments and R&D in renewable energies, energy efficiency
and other low-carbon technologies amount to € 48 billion for 2017-2018, in only two years, i.e. more than the investments
initially planned for 2016-2020 (€60 billion). This leads to an acceleration of investments of French companies to reduce
greenhouse gas emissions.

Over the period from 15" January 2017 to 31 December 2018 (40% of the duration of the joint commitment at the end of
2017), all the companies, including the new signatories, made €72 bn of industrial investments and R&D in renewable
energies, energy efficiency and other low-carbon technologies. Added fo this are investments of €5 billion in new
nuclear capacity and investments of €11 billion in natural gas as fransitional energy.

2020-2023: a new, ambitious commitment

From 2020 to 2023, 55' companies having disclosed their investment forecasts (including 9 additional ones) expect at
least €73 billion (of which €8 billion for newly committed companies) of industrial investment and R&D in renewable
energy, energy efficiency, the deployment of sustainable farming practices and other low-carbon technologies. In
addition, investments amount to €10 billion in the nuclear sector and investment in natural gas as transitional energy
amount to €18 billion over the same period.

This commitment is part of a European and global perspective.

It is also a key challenge for the attractiveness and competitiveness of France and Europe. The signing companies
recommend that France and the European Union systematically integrate the continent’s technological and scienfific
potential, its competitiveness and the increasing cooperation between European actors.

Disclaimer

These data are derived from work carried out by PricewaterhouseCoopers Advisory (« PwC ») related to presented,
consolidated data — according to the terms of the contract dated 1 August 2019 (« Contract ») between PwC and
MEDEF. PwC acceptsnoresponsibility to any third parties having access to this work and this publication. The responsibility
of PwC to MEDEF is defined in this Confract. Information and documents forwarded by Pledge companies to MEDEF
and incorporated in whole or in part in the text, the content of which is governed by responsibility of the latter.

Each company has communicated its consolidated data to MEDEF which has forwarded it to PwC for the sole purpose
of their aggregation in the context of the present publication. Also, PwC cannot be held responsible for any part,
omission, inaccuracy or error that this external information could contain and secondly, consequences that could result
from their exploitation. PwC cannot be held liable for the disclosure or use of the information confained in this study

The Sustainable Development department of PricewaterhouseCoopers Advisory is made up in France of about
40 consultants who have been supporting companies and investors for 25 years in the definition of their CSR strategy
and the management of associated operations, in the integration of ESG criteria into fransactions and in the verification
of non-financial information. It is part of an organized network of 800 experts distributed within dedicated teams of the
infernational PwC network in 65 countries.

1. This figure does not include companies whose strategic plans are currently being defined or those whose forcasts are confidential at this stage
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Accor

Pioneer in terms of environmental, social and governance responsibility in the hospitality industry, Accor initiated an
energy & GHG emission reduction plan in 2005 leading to probing results since 10 years : -5,5% during the 2006-2010
period, -5,3% between 2011 and 2015, and -5,6% between 2016 and 2018 on the kWh/available room ratio ; -8,3%
between 2016 and 2018 on the kgCO,/available room ratio.

2018 was marked by the disposal of the majority of the share capital in Accorlnvest and the refocusing of Accor'’s
activities around an “asset light” model in which the hotels are owned by third parties. This model has deeply influenced
the Group's means of action for its carbon trajectory. It is up to Accor to define this collective trajectory, in line with the
Paris Agreement — the Group currently works on the definition of its long term carbon strategy, which will be submitted
to the SBT initiative by 2020 ; to act on the levers at its disposal — brand standards in particular — fo ensure that its
processes are consistent with decarbonization objectives; and lastly, fo propose operational solutions to hotel owners
to reduce the carbon footprint of their buildings. However, investment decisions (on equipment, insulation, green
energy production, etfc.) ultimately lie solely with the hotel owners. In this respect, Accorlnvest will continue to mobilize
its resources and expertise to aim for carbon neutrality over the very long term.

Accor builds its carbon footprint reduction strategy around the three following levers:

1. Progressively aim for the carbon neutrality of buildings by reinforcing its “carbon” requirements during building
and renovation phases

In 2015, Accor joined the BBCA association as a founding member (Batiment Bas Carbone, for Low Carbon Building ;
aims at reducing by half the carbon footprint of buildings during the span of their entire life cycle). After contributing
fo the production of hospitality-specific frameworks, the Group started the building of the pilot BBCA building. This
pioneering inifiative gradually fransforms its construction and renovation standards as well as the current projects
lead by the Group.

In parallel, Accor invests into cutting-edge innovations fo set path to the building of fomorrow. By working with
Energy Observer, the experimental hydrogen-powered vessel, the Group prepares the transfer of these spearhead
technologies from the labs to its hotels.

2. Continuously reduce energy consumption and greenhouse gas emissions in hotels

To build on the consumption reduction already achieved in its portfolio of almost 5000 hotels worldwide, Accor
fests out new equipment (insulation, sensors, domestic hot water production...) and new tools and process (energy
management systems, Infernet of Things, thermal imaging...). Bulked-up in technical and financial support solutions
presented to the owners, they are steadily rolled-out with their agreements. In addition, the Group lists and switches
to green energy contracts on a global scale.

3. Reduce the carbon footprint over the value chain, especially from food.

As a founding member of the IPI Insetting platform and of the “Pour une agriculture du vivant” association (For an
agriculture of the living), Accor committed to act with his suppliers network to reduce its negative externality or even
confribute to create positive externality. Thanks fo the Plant for the Planet program, Accor promotes agro-forestry
everywhere in the world by planfing 10 million frees by 2021. Moreover, Accor encourages the food supply from the
local producers committed to agro-ecology and pledges to reduce by 30% food waste in its restaurants by 2020.
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Groupe ADP

Groupe ADP builds, equips, and operates airports, including Paris-Charles de Gaulle, Paris-Orly, and Paris-Le Bourget.
In 2018, via Paris Aéroport, the group welcomed more than 105 million passengers at Paris-Charles de Gaulle and
Paris-Orly and more than 176 million passengers at the airports managed abroad by its ADP International subsidiary,
making the group world number one in airport management in ferms of number of passengers. As one of the only
global players that is involved at every stage of the airport value chain, Groupe ADP is convinced that respect for the
environment is a driving force for development and competitiveness and gives to climate change a central position
within its strategy. Several ambitious targets for 2020, for activities in Paris area, have already been reached or are
closed to be atf the end of 2018.

- Reduce internal CO, emissions per passenger compared to 2009: -69% CO, emissions per passenger which represents
in absolute value a reduction of 108 ktons.

- Improve energy efficiency of 7% compared to 2015: 5.9%.
- Bring renewable energy production to 15% of final energy consumption: 15.8%.

- Reach 25% of clean vehicles in the light vehicle fleet: 25.4%.

Actions to reduce internal emissions: improvement of energy efficiency and sustainable construction, renewable energy
production, purchase of green electricity (65% in Paris-Charles de Gaulle, Paris-Orly and 100% in Paris-Le Bourget in
2018), offsetting headquarters emissions, internal carbon price.

Collaborative actions with stakeholders to help reduce external emissions: reduction of aircraft emissions during taxiing,
supplying electricity and heat to aircraft on the ground, develop power supplies to allow for the recharging of the
vehicle fleets, contribution to the Sesar and Corac programmes, helping to improve access to public fransport services,
company and inter-company mobility plans.

With already 3 of the group’s airports being carbon neutral, the group is committed to being carbon neutral by 2030
for internal emissions of its airports in the Paris region?, with the implementation of the following measures: a deep
geothermal project at Paris-Charles de Gaulle, “power purchase agreement” project (a confract to directly purchase
electricity produced by dedicated renewable energy farms) and/or purchasing of 100% renewable electricity,
continued incremental implementation of energy-efficiency measures, sustainable construction, energy transition of
vehicles, re-evaluation of carbon internal price (60 €/t in 2019,100 €/t in 2023). The work already carried out with our
stakeholders will be continued, and notably the widespread deployment of APU replacement solutions for the aircraft
contact stands, the use of green fechnology on ground handling vehicles.

In June 2019, the company committed itself to achieving Net Zero CO, Emissions by 2050 (without carbon offsetting) for
Paris-Charles de Gaulle and Paris-Orly Airports. This commitment is in keeping with a resolution issued by ACI Europe.
To achieve “Net Zero Emissions”, Groupe ADP will continue reducing its emissions as far as possible (through reducing
energy and fuel consumption or fransitioning to zero emission energy sources) and residual emissions will need to be
removed from the atmosphere through projects to collect CO, and then store or use it.

2. Already accredited to Airport Carbon Accreditation Level 3, Airport Council International’s carbon management program
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Airbus

The aviation industry rising to the climate challenge.

Aviation’s confribution to global CO, emissions is estimated at 2-3% which is less than Intermet. More than 4 billion
people travel each year supporting local economies with frade, jobs and tourism. The industry has a solid track record
inreducing noise and emissions. In the past 60 years since the infroduction of the first jet airliners, CO, emissions per seat
kilometer have dropped by 80%, noise by 75% and NOx by 90%.

The challenge today is to mitigate aviation's impact on the environment, reduce CO, emissions and develop a more
sustainable aviation industry as society’'s demand for air transport continues to grow.?

Through the Air Transport Action Group (ATAG), the aviation industry — including aircraft and engine manufacturers,
airlines, air traffic services and airports — has committed to ambitious targets such as capping net aviation CO, emissions
from 2020 (carbon neutral growth) and halving CO2 emissions by 2050 compared to 2005.

Airbus has already made significant progress towards these goals, making the Airbus Family of aircraft more and more
efficient. For example, today an A321neo burns around 2 litres of fuel for 100 km per passenger.

These advances have been achieved and will continue through:

-new technologies and incremental innovation: new materials to reduce weight (eg: 52% composites within the A350
XWB structure), improved aerodynamics, breakthroughs in propulsion technologies;

-improved air fraffic and ground operations;
-increased use of sustainable aviation non-fossil fuels;

-and finally, implementing market-based measures such as CORSIA (Carbon Offsetting and Reduction Scheme for
International Aviation) to support carbon neutral growth from 2020-2035.

Airbus’ commitment to reducing emissions is infegrated info the entire life cycle of manufactured products
from design, production, operations, mainfenance and end of life. These processes are fully ISO 14001
certified. New objectives in the frame of the 2030 vision for the company will aim to further reduce CO,
emissions as well as the use of raw materials, waste generation, air pollution, and water use. These objectives
will extend to the supply chain* also.

Airbus also supports EU co-funded? local initiatives to reduce emissions such as DEMETER and COMMUTE
in airport platform of the Toulouse metropolitan area. Collaborative management between national and
local authorities, academic institutions, and private companies will help align the individual environmental
initiatives and thereby maximize theirimpact, reduce urban congestion and associated emissions.

Airbus and its industry partners also participate in promoting the emergence of an integrated sustainable
aviation fuel sector in the frame of the French government’s “Green Deal” programme.

As a responsible company, Airbus is developing exciting new technologies, accelerating the pace of
innovation, and engaging with partners worldwide for a more sustainable aviation sector.

3. Estimated growth: international level 4,4% and French domestic level 1,7% - source Airbus Global Market Forecast.
4. www.airbus.com/company/responsibility -sustainability/minimising-environmental-impact.html#ind

5. Urban Innovative Actions call for projects; Toulouse Metropole funded by the European Union
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Air France-KLM

Air France-KLM is the leading Group in terms of international traffic from Europe. It offers its customers a network covering
314 destinations in 116 countries through Air France, KLM Royal Dutch Airlines and Transavia. With a fleet of 548 aircraft
and 101.4 million passengers carried in 2018, Air France-KLM operates up to 2,300 flights per day, mainly from its hubs
in Paris and Amsterdam.

Air fransport is a powerful vector of link, openness and exchange. Travelling to discover the world today only makes
sense if future generations can also do so tomorrow. That is why the Air France-KLM Group is convinced that offering the
opportunity to travel responsibly is an absolute priority and is firmly committed to reducing its environmental footprint.

Acting responsibly is one of the Air France-KLM Group's main priorities: in 2018, for the 14th consecutive year, Air France-KLM
was ranked on top of the Dow Jones Sustainability Indexes (DJSI World and DJSI Europe).

LIMITING AND OFFSETTING CO, EMISSIONS: CONCRETE RESULTS

Reducing CO, emissions is the primary objective of the Air France-KLM Group. And thanks to targeted actions, the
Group is achieving visible results:

- 21.6% CO, emission per passenger/km, i.e. 4.3 million additional tonnes of CO, avoided compared o 2011

An action plan involving all our businesses and employees:
- By investing in new generation aircraft: our latest generation aircraft consume 20% less fuel,

- By reducing the weight on board our aircraft: 1kg less on all our aircraft means 69 tonnes of CO, avoided each
year. Renovating our cabins with lighter seats, developing the digital press, optimizing the water on board, digitizing
on-board documentation... all examples to reduce on-board weight,

- By adopting eco-piloting procedures: they allow to optimize fuel consumption and reduce a flight’s CO, emissions
by up to 3%,

- By offsetting our CO, emissions: since 2012, the Group has been subject to the European Union Emissions Trading
Scheme (EU-ETS) for the scope of its infra-European flights.

LONG-TERM OBJECTIVES IN LINE WITH THE PARIS AGREEMENT

In order to ensure that the growth of air traffic does not contribute to an increase in CO, emissions, the aviation sector
is the first economic sector to adopt a global carbon offsetting scheme within the framework of the International Civil
Aviation Organization, to ensure a carbon-neutral growth of international air fransport from 2020 onwards.

To comply with the objectives of the Paris Agreement, the Group has adopted the objective of reducing its CO,
emissions by 50% by 2050 (compared to 2005), an objective that the French aviation industry reaffirmed af the last Le
Bourget Air Show.

The Group works with its ecosystem to promote innovative solutions:
- Mobilizing public and private actors fo develop viable alternative sustainable fuel industrial sectors,

- Encouraging research to develop breakthrough technologies to drastically reduce the environmental impacts of air
fransport.

In recent years, the Group has invested more than 1.3 billion euros per year to improve its environmental footprint.

In addition to the fight against climate change, the Air France-KLM Group is committed to the circular economy, the
protection of biodiversity at airports and around the world, and the protection and development of forests.

For more information: http://csrreport2018.airfrancekim.com/en/
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Air liquide

World leaderin gases, fechnologies and services forindustry and health, Air Liquide has also the ambition to deliver long
term performance and contribute to sustainability. Air Liquide has thus been committed for several years to preserving
the environment and public health with the objective of improving air quality and fighting global warming. The group
contributes to the United Nations Sustainable Development Goals (SDGs) and is a member of the Global Compact.

At the end of 2018, Air Liquide announced its climate objectives, the most ambitious in its sector, covering af the same
fime its activities, its customers and the entire ecosystem.

Within its activities: reduce its carbon intensity® by 30% by 2025
To reach this objective, Air Liquide is committed to:
- increasing by nearly 70% its purchases of renewable energy, from 6 to 10 TWh

-improving the energy efficiency of its production units by -5% through the automation and centralization of its
operations, as well as the modernization of its assets;

-reducing by -10% the carbon footprint of its products by acting both on production and fransport (conversion of 20%
of its global fruck fleet to alternative fuels)

In 2018, the Group's carbon intensity was at 4.9 kg CO,/euro EBITDA (a reduction of 22% compared to 2015).

With its customers: commit to a sustainable industry

Thanks to its essential molecules (oxygen, hydrogen, CO,, etc.) and its in-depth knowledge of its customers’ processes,
Air Liquide is already offering technologies which allow its customers to improve the energy efficiency of their industrial
processes and to reduce their emissions of CO, and pollutants. The Group is continuously innovating to offer new low
carbon solutions (oxy-combustion, carbon capture and sequestration or utilization [CCUS]...).

In 2018, the Group enabled its customers to avoid 10.9 Mt of CO,, in particular through the oxy-combustion process
which is a source of energy efficiency for the steel and glass industries. In addition, it also avoided 4.6 Mt of CO, thanks
fo its industrial efficiency. Finally, the Group has purified and supplied its customers with 3.5 Mt of CO, for use in various
applications such as greenhouses and the food industry.

With the ecosystems: via an active dialog with key players (public policymakers, industrial partners, NGOs,
etc.), contribute to the development of a low-carbon society by:

- developing biomethane for industry and transport. Air Liquide operates more than 10 biomethane production units
around the world for injection into the natural gas network or distribution via its network of bio-NGV stations for vehicles

- proposing alternative solutions for refrigerated logistics (in particular Blueeze™ and Cryocity)

- promoting hydrogen - in particular carbon-free hydrogen — which will play a key role in the fight against climate
change and energy transition, with regards to both mobility and energy. Air Liquide has built and installed more than
120 hydrogen stations for clean fransportation worldwide

The Group intends to dedicate around 100 million euros of its Innovation expenses every year to reduce its carbon
footprint and that of its customers. In addition, cumulated capital expenditures in biomethane and hydrogen mobility
have totaled around 300 million euros since 2014. In 2018 alone, 40% of investment decisions have been dedicated to
projects in favour of energy transition and environmental protection.

In addition, Air Liquide is a founding member of the Hydrogen Council, whose objective is to promote the worldwide
deployment of Hydrogen technologies and solutions for energy applications.

Finally, in 2019, the Group committed to the Science-Based Targets initiative to validate the alignment of its objectives
with a trajectory well-below 2°C.

This Air Liquide commitment for climate also franslates into actions implemented in the countries where the Group is
present, and relies on an active dialogue with all its stakeholders.

6.In kg CO, equivalent (Scope 1+2)/euro EBITDA
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Alstom

Alstom commitment towards sustainable mobility

The transport sector currently generates 25% of worldwide CO, emissions from fuel combustion?. It is one of the only
sectors where emissions are still growing, even in developed countries. To reach the objective of keeping global
warming below +2°C, a significant confribution from the fransport sector will be crucial. We are convinced that shared
and electric mobility will have a key role fo play in the development of global sustainable transport systems. Indeed,
shared and electric transport allows benefits jointly in terms of energy efficiency, low emissions of CO, and local air
pollutants, and optimisation of space use.

As a historical player in the field of sustainable mobility, Alstom considers that access to mobility is an essential factor
of social progress and economic development and that it is its mission to contribute to the transition towards more
sustainable fransport systems by designing and producing mobility solutions that are inclusive, environmentally-friendly,
safe and attractive throughout their entire life cycle.

It is for this reason that Alstom supports the initiative of French enterprises committed to tackling climate change,
“French Business Climate Pledge.”

Alstom is progressively expanding its offer of sustainable mobility with the consistent objective to propose solutions
that are integrated, accessible, clean, safe and connected. Through in-house research and development projects,
fechnical and commercial partnerships, investments and acquisitions, Alstom intends to position itself as the global
supplier of electrical, connected and shared sustainable mobility solutions.

Alstom has also set its own ambitions and goals for energy efficiency of its solutions and operations and commits to:

- Reduce the consumption of energy in ifs fransport solutions by 25% by 2025 as compared to 2014.

Alstom defines standardised methods to assess energy consumption of its trains, favors the deployment of the best
available technologies as well as innovation for new trains and energy efficiency services and collaborates with
clients and suppliers to optimise the energy consumption of its solutions.

>|n 2018, 17 % reduction has been achieved;

- Reduce the energy intensity in its operations by 10% by 2020 as compared to 2014.

Alstom carries out energy survey on its sites (factories, offices), puts in place energy action plans and develops the
use of renewable energy.

>|n 2018, 12 % reduction has been achieved;

- Switch to 100% electricity supply from renewable sources for Alstom sites by 2025

>|n 2018, about 40 % of electricity consumed was supplied from renewable sources.

7.Source : [EA

#ClimatePledge Paris - August 2019

13



ArcelorMittal

ArcelorMittal is the world’s leading steel and mining company

With 209,000 employees in more than 60 countries, ArcelorMittal is the leader in all major global steel markefts, including
automotive, construction, household appliances and packaging, with leading R&D and technology, as well as sizeable
captive supplies of raw materials and outstanding distribution networks.

Global steel production will continue to rely on primary sources until 2100

¢ The industrialisation of the world has been powered by fossil fuels. In the steel industry this has involved using coal-
based products, to reduce iron ore in the blast furnace. However, the large volumes of steel produced globally mean
that the industry emits over three gigatons of CO, annually.

» Steelis prevalent because it has a combination of properties that make it ideal for building much of the infrastructure
we need. Global steel demand is then forecasted to increase from 1.7 billion tonnes in 2018 to over 2.6 billion tonnes
by 2050.

* The availability of end-of-life scrap lags demand for steel by several decades, meaning the world will still be reliant
on primary steelmaking until nearer the end of this century.

¢ The solution for the decarbonisation of steel sector is then to find an alternative reducing agent to be used instead
of carbon in the primary steel-making process.

Our ambition is to significantly reduce our carbon footprint by 2050

* We understand the responsibility of ArcelorMittal to develop a roadmap to reduce our carbon emissions, however
big the challenge. In line with the Paris agreement, our ambition is to significantly reduce our environment footprint
and target the carbon neutrality in Europe by 2050.

e Towards this end, we are undertaking extensive research and pilot programs, as well as evaluating the opportunity
from offsetting.

We are building a strategic roadmap based on potential improvements and our suite of breakthrough technologies.
In 2020, we will set a 2030 reduction target.

ArcelorMittal’s low-emissions strategy has four components

1. Energy efficiency in our steelmaking operations across the globe to help meet our medium-term emissions reduction
targets.

2. Increased use of scrap based on its availability in the regions where we operate.

3. €250 million low-emissions steelmaking innovation programme o develop the technologies for steelmaking in a
low-emissions circular future.

4. Policy analysis and engagement to understand and advocate for the policies that will support the transition to a
low-emissions future in the different geographies where we operate.

Low-emissions steelmaking will be achieved through three technology pathways

a. Clean power used as the energy source for hydrogen-based ironmaking, and longer term for direct electrolysis
ironmaking, and also contributing to other low-emissions technologies.

Ex.: €65 million pilot project in Hamburg (Germany) to test hydrogen steelmaking.

b. Circular carbon energy sources including bio-based, plastic wastes, agricultural and forestry residues.

Ex.: Torero €40 million project in Ghent (Belgium) to convert 120,000 tonnes of waste wood annually into bio-coal,
jointly with Carbalyst €120 million demonstration facility in Ghent to capture waste gas from the blast furnace and
biologically convert it info bio-ethanol.

c. Fossilfuels with carbon capture and storage enabling the continued use of the existing iron and steelmaking processes
while transforming them fo a low-emissions pathway. This shift would require national and regional policies fo create
the necessary large-scale infrastructure network for the fransport and storage of CO,,.

Ex.: IGAR project in Dunkirk (France) to capture waste CO, from the blast furnace and convert it into a synthetic gas
that can be reinjected into the blast furnace in place of fossil coal ; additional €20 million industrial pilot in Dunkerque
fo capture CO, using only low-temperature waste heat is under construction.
The development of these new steel technology pathways will differ by region and will need supportive policies to
enable the transition to low-emissions steelmaking.
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ARKEMA

A designer of materials and innovative solutions, Arkema shapes materials and creates new uses that accelerate
customer performance. Arkema pursues — through its three main fields of activity, i.e. high-performance materials,
industrial specialfies and coating solutions — a global strategy aiming at reducing carbbon emissions:

- In reducing the environmental footprint of its activities, through:

> ARKENERGY® a program of energy consumption reduction covering its 136 industrial sites worldwide, targeting a
15% reduction in its net energy purchases in 2025 vs. 2012,

> |ts GHG reduction policy, targeting a 50% reduction in 2025 vs. 2012,

> OPTIM'O® a water management program launched in 2016, targeting a 40 % reduction in chemical oxygen demand
(COD) in 2025 vs. 2012,

> An emissions in the air reduction policy, targeting a 33% reduction in volatile organic compounds (VOC) emissions
in 2025 vs. 2012;
- Through an operational commitment in favor of a sustainable economy with low GHG emissions based on the
development of new solutions for our customers in the field of :
> Energy storage, with KYNAR®, a fluorinated polymer (PVDF) for Li-lon batteries and solar cells;
> Home efficiency and insulation, with BOSTIK® range of sealants and innovative coatings;
> Water freatment, with AQUATEC® fluorinated coating resins and KYNAR® ultrafilfration membranes;

> Bio-sourced products, with RILSAN® technical polymers used in many value chains (sport, automotive, oil& gas,
industry...) ;

> Lightweight materials for composites and 3D Printing, such as SARTOMER® resins, KEPSTAN® PEKK polymer and
RILSAN® technical polymers;

- Through a circular economy approach, with ELIUM®, a thermoplastic resin fully recyclable able to substitute in
various value chains (windmill blades, automotive, construction, sailing...), the present thermoset resins which are not
recyclable.

#ClimatePledge Paris - August 2019 15
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ARMOR

ARMOR is a French mid-market company (€265M turnover in 2018, 1,900 employees) which places corporate social
innovation at the heart of its strategy.

Currently the market leader in Thermal Transfer technology used in the printing of barcode labels and variable data on
packaging, Armor is also the European market leader in remanufactured laser cartridges.

Armor strives fo limit its impact on the environment in 4 main areas:
- reducing the impact of its products;

- ensuring effective environmental management at its sites;

- combating climate change;

- saving energy.

The fight against climate change and the reduction of greenhouse gas emissions is achieved by more efficient use of
raw materials and substantial energy savings. In order to consume less in a different way, Armor has made the circular
economy one of the pillars of its sustainable development approach. A specialist in remanufactured consumables
distributed under the eco-responsible OWA brand, Armor has developed recycled and recyclable filaments for use
in 3D printing. Armor also creates solutions designed o support energy fransition and develop renewable energies.
Based on its core expertise (chemical formulations and coatfing on thin films), Armor has developed two new business
activities: ASCA® photovoltaic film and En'Safe® current collectors.

ASCA® photovoltaic film

To avoid drawing on mineral resources, Armor decided to convert light into electricity by creating a new organic
photovoltaic film technology, free of silicon and rare metals. The company has developed France'’s first flexible OPV
film. It is a low-carbon solution. Its Energetic Pay-Back (EPB) is very low, 3 months, compared to traditional solar panels
which have a 1,5-2 years EPB. Ultro-lightweight (450g/m2) and flexible, it has been incorporated within a range of
greenhouses for Eiffage and will be part of a project, La Maison Projets, in Le Mans, next October. Launched in October
2016, the company now has operational capacity of 1 milion m2 of ASCA® film, the fruit of investments totalling
€60 million. It is current performance is 40Wc/m2 with the aim to reach in 2020 80Wc/m2 and 120 Wc/m?2 in 2024. It is
Armor’s long-term objective to develop photovoltaic films and solutions capable of fransforming any surface exposed
to light intfo an energy source, whether on buildings, vehicles or mobile applications.

En’Safe® current collectors.

En’'Safe® offers a tangible solution to battery manufacturers and their customers. Produced from a thin coated
aluminium film, this pioneering current collector enhances the performance and useful life of batteries and creates new
applications for laptop computers, electric vehicles, etc. A total of €20 million has been invested in this new business.
Launched four years ago, the production of En'Safe® current collectors supports the exponential growth of the lithium-
ion battery markeft, increasing by some 20% per annum.

To conclude, we can nofice that all ARMOR industrial sites worldwide are ISO14001 certified. It is a guarantee of
ARMOR's control of its impact on the environment. It can also be notficed that ARMOR's landfill rate in the world is
close to zero (0,6% in 2017). And 80% of its waste is recovered in an ecological way (material use or reuse in Solid Fuel
Recovery). Furthermore La Chevroliere site (Loire-Atlantique, France) has been ISO5001 certified since 2011, proof of
an annual energetic consumption performance.

FRENCH BUSINESS CLIMATE PLEDGE
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Atos

Atos is a global leader in digital transformation with over 110,000 employees in 73 countries and annual revenue of
over € 11 billion.

European number one in Cloud, Cybersecurity and High-Performance Computing, the Group provides end-to-end
Orchestrated Hybrid Cloud, Big Data, Business Applications and Digital Workplace solutions. The group is the Worldwide
Information Technology Partner for the Olympic & Paralympic Games and operates under the brands Atos, Atos Syntel,
and Unify. Atos is a SE (Societas Europaea), listed on the CAC40 Paris stock index.

The purpose of Atos is to help design the future of the information technology space. Its expertise and services support
the development of knowledge, education as well as multicultural and pluralistic approaches to research that
contribute to scientific and technological excellence. Across the world, the group enables its customers, employees
and collaborators, and members of societies at large to live, work and develop sustainably and confidently in the
information technology space.

Atos has committed to tackle climate change:

- Atos CO, emissions are on the decline and aligned with the Science-Based Target initiative to keep global warming
below 2°C (targefts for 2021 and up to 2050);

- 100% of our 2018 carbon emissions are offset (data centers, offices & travel) through wind farm projects located near
our Indian offices.

- 87% of our main sites are ISO 14001 (or in the process to be);
- 95% of the energy used in our strategic data center is decarbonized;

- 15 of the top 100 supercomputers in the “Green 500" list regrouping the most energy-efficient computers are
manufactured by A;

- Our global environmental e-learning explains to our 120,000 employees how they can conftribute o our environmental
tfarget as employees but also as experts in their job.

Atos contributes to the sustainable performance of its clients:

- Atos 2019 IT Challenge rewards sustainability achievements and the Technical University of Berlin for Farmero, ifs
sustainable farming app;

- Thanks to the offsetting of 100% of our carbon emissions, our customers write zero in their own carbon reporting for the
solutions they host in our data centers;

- Our new sustainable technologies and digital solutions help our clients with their own sustainability issues:
> Artificial Intelligence to forecast and model climate change and related impacts;

> Cloud platforms to analyze wildlife movements with satellites or help governments and cities better manage urban
development;

> Blockchain to enable farmers to share data, facilitate instant payments to producers and trace food from farm to
fork;

> Automation and robotics to support eco-services;

> Business IT solutions such as the one dedicated to better manage the integration of renewable energy into the
power grid;

> Big data and analytics solutions to help the agricultural industry evolve towards precision farming to increase crops
and vegetable proteins;

> Supercalculators to help simulate complex physical phenomena or industrial systems and enhance confributions to
a low-carbon economy,

> Machine learning to boost sustainability innovation and more.
Atos publicly discloses its environmental and climate change ambition, targets and results through ifs Registration

Document, its Infegrated Report, but also throughout the year via dedicated webpage, position papers, press releases
or videos.

Atos is recognized by many key players such as the CDP, EcoVadis and the DJSI as a global leader within the IT sector,
based on its actions to tackle its environmental impact, reduce its carbon emissions and mitigate the risks and business
risks of climate change.

#ClimatePledge Paris - August 2019
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Auchan Retail

In December 2015, on the occasion of the COP21, Auchan Retail signed up to the Manifesto for the Climate with one
goal: fo reduce by 20% the energy intensity of the stores over a 5-year period, starting from a 2014 baseline. This desire
was reaffirmed on the occasion of the “One Planet Summit™.

Thanks to the work of the teams in the stores and the support services in all countries, as well as the 215 million euros
invested during the period, the -20% target will be achieved by this summer.

To continue the downwards momentum related to the operation of its sites, Auchan Retail has pledged to reduce the
energy intensity of the stores by a further 10% over the period from the end of 2019 to the end of 2025 and 20% by 2030
compared to this same 2019 baseline. In the meantime, each year the company will present a progress report, backed
by figures, in the chapter dedicated to its extra-financial performance statement.

The drastic decrease in the carbon footprint related to the operation of Auchan Retail stores will include two major
complementary measures relating to its 2 most important emission sources:

1. Auchan Retail is taking action in favour of a lower carbon energy mix and wishes to cover 100% of its electricity needs
with low-carbon electricity by 2030. This will mainly include the development of innovative energy purchasing systems,
PPAs (Power Purchase Agreements), certificates of origin and self-production with on-site renewable electricity.

2. Auchan Retail is reducing refrigerant leakage, which is its second source of direct emissions of greenhouse gases.
100% of the cold plants must thus be equipped with a DNI system (Intelligent Level System) within 3 years, so that leaks
are quickly identified and repaired. This action aims to achieve a reduction by 30% in 3 years of refrigerant refills as
compared to the data presented in the 2017 CSR report. In addition, Auchan Retail is gradually changing the fluids
used in its cold systems for refrigerants that are less harmful for the climate.

Toreduceitsindirect emissions, Auchan Retail will continue fo fight waste in allits forms, whether thisis food, by monitoring
breakages at all stages of the supply chain, or resources such as plastic, by reducing by 50% all packaging of the non-
food offering by 2025. Moreover, the company is intensifying the development of its responsible farming sectors which
guarantee quality standards and promote short supply channels. In 2020, more than 500 of these channels will be listed
in all the countries in which Auchan Retail operates.

In addition to its pro-activity, visible through some of the pledges presented above, Auchan Retail is studying, with
humility and determination, all the projects that it will need to undertake to contribute to limiting global warming to
below 2°C.

FRENCH BUSINESS CLIMATE PLEDGE

LES ENTREPRISES FRANCAISES S'ENGAGENT POUR LE CLIMAT !



Avril Group

Our mission

To create sustainable value in the oils and proteins sectors, to contribute to better food for humans and preservation
of the planet.

About the Avril Group:

Founded in 1983 at the initiative of farmers in order to assure long-term markets for French products, Avril is the leading
industrial and finance actor in the vegetable oils and proteins sector. It is present in France and internationally in sectors
as diverse as human foods, animal nutrition and expertise, renewable energies and chemistry, through its portfolio of
stfrong brands that are leaders in their markets: Oleo100, Sanders, Lesieur, Puget, Costa d'Oro, Matines, Bunica, Taous,
etc.

For 35 years, sustainable development has been integral to Avril’s founding principles and at the heart of its original
model: a sectoral organization — from grain fo the finished product — where each activity creates value for all other
links in the chain.

In the last few years, the Group improved on two major aspects: the optimization of the energy performance of its
industrial sites; and the large scale implementation of the circular economy principles by building on synergies within
the Group.

In 2018, the Avril Group achieved turnover worth €6.1 billion. It counts 7490 employees working in 22 countries.

For more information: www.groupeavril.com | Twitter: @Auvril

0leo100: a turning point that will encourage the energy transition of transport in France

In November 2018, the Avril Group has launched Oleo100, a new energy resource, 100% renewable and fraceable,
made from French rapeseed. Oleo100 is intended in the first instance for transport professionals (captive and local
government fleefs).

Produced entirely from local and traceable biomass, Oleo100 benefits from a positive energy balance: from the
farmer’s field to the fleet operator’s fuel tanks, it can return 3.7-fold more energy than what was required to produce it
(source Ademe). Furthermore, Oleo 100 enables areduction of at least 60% in greenhouse gas emissions by comparison
with the fossil fuel it replaces. With a carbon balance that is more than 2.5-fold better than that of diesel and nearly
2-fold better than that of natural gas.

In the context of the ambitious orientations set by the French government in its Climate Plan, Oleo100 offers an

immediate, simple and practical response to support and accelerate energy fransition in the fransport sector fowards
a post-petroleum world.

#ClimatePledge Paris - August 2019
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AXA

As early as 2015, at the COP21 in Paris, AXA paved the way for the financial sector in terms of climate leadership
by being the first international insurer to withdraw from the coal sector. In 2019, the Group's climate strategy® was
extended to all its businesses (investment and insurance) and included also biodiversity conservation.

Our business as investor and insurer
Our Group and France investment policy

At AXA, we have divested coal and oil sands, the most CO,-emitting sectors. This effort represents a tofal amont of
€45.5 billions. We are also making a positive contribution to the ecological transition by investing €12 billions by 2020
in green assefs.

At AXA France, as an investor, we are committed to integrating environmental, social and governance factors into the
selection of our funds: offering specific investment solutions is an incentive for our clients to be active in the ecological transition.

QOur underwriting policy and insurance offers in France

Because we felt it was essential to be consistent across our enfire value chain: AXA has chosen to no longer insure
sectors in which we no longer invest, such as coal and the oil sands.

At AXA Climate, a parametric insurance offer distributed in 40 countries allows companies (solar panels) or local
authorities (drought risk) to protect themselves against increasingly unpredictable weather events by using the latest
satellite advances in climate data.

At AXA France, af the heart of our business, we adapt our insurance and savings products fo deal with climate change
by offering socially responsible products that include individual and collective benefits for society as a whole:

- Towards 100% responsible offers: adapt our core business to face climate change thanks to the “Assurance Citoyenne”
program, which certifies that the social and environmental dimensions are systematically taken into account in all our
insurance products. For example, it means offering a discount on green vehicles and replacement parts that promote
the circular economy on the “Mon Auto” Auto product; or proposing, in the event of a home loss, fo rebuild orreplace
in a more environmentally friendly way. AXA France's socially responsible approach, which will now be extended to
all savings products in 2019. Thus, AXA France’s new “Assurance Citoyenne” framework will be built around 3 major
commitments in line with societal expectations: trust, pedagogy and giving meaning;

- Prevention: systematically include a prevention service in all insurance products in order to prevent the risk and raise
awareness among as many people as possible. For example, it is the weather alert service, with more than 6 million
climate alerts sent to France in 2018.

Our position as an international player in the financial sector
Qur policy to reduce our direct footprint, particularly in France

In the 60 countries where the Group operates, AXA is committed to reducing its CO2 emissions by 25%, marketing-paper
use by 50% and water use by 15% by 2020.

At AXA France, work has been put in place to limit the environmental impact of the company’s activities through more
sustainable management of the consumption of energy, water and paper resources (47% reduction in CO, emissions
between 2012 and 2018). This includes an environmental protection awareness program for our employees. As part
of our mobility plan, we have widely deployed teleworking to half of AXA France’s workforce (early 2019) to facilitate
fravel and reduce the carbon footprint.

Our commitment as a leader in research support

The AXA Research Fund supported 208 academic projects related to the environment in 2018 for a total amount of
€40 million. Funded topics may include animal and plant adaptation, urban resilience or aquaculfure.

Our new commitment to biodiversity conservation

Climate change is accelerating another major risk with catastrophic consequences for the global balance: the erosion
of biodiversity. The Group has therefore decided to address the issue of protecting this biodiversity.

Opinion leader: In May 2019, AXA supported a report produced by WWF France entitled “Into the Wild”" aimed at
making recommendations to the financial sector on biodiversity protection.

Investment: an AXA Impact Fund will be launched by the end of 2019 to support innovative international biodiversity
protection projects with a budget of €200 million.

Reforestation: AXA France contributes to the protection of biodiversity by planting 200,000 trees in French forests: one
free planted for each dematerialized contract (GTCs sent by email). An operation renewed in 2018 for each payment
on AXA France’s new range of responsible savings products.

8. Detailed in 2019 AXA Climate Report: www.axa.com/en/newsroom/news/axa-s-third-climate-report

9. More information about this initiative on axa.com: www.axa.com/en/newsroom/news/how-to-support-the-transition-towards-the-protection-of-biodiversity
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Bel

“Championing healthier and responsible food for all”

Bel Group's commitment to sustainable growth is embodied by our programme “We Care In Every Portion”. Structured
around 4 strategic pillars: Sustainable agriculture, Caring nutrition, Environmental footprint, Wellbeing of people, this
programme expresses and guides Bel's strong dedication to reducing its environmental impact along its entire value
chain: from the farm to the plate.

Reducing our GHG emissions and using water sustainably

Bel has adopted ambitious targets for reduced GHG emissions and water footprint of its production sites:
- - 70% GHG emissions in 2025 vs 2008
- - 80% water consumption in 2025 vs 2008

- Achieve carbon neufrality for Bel's operations by 2025 and confirm Bel Science Based Targets, an initiative that the
Group joined in 2017 covering our entire value chain.

Key achievements:

--59% CO, emissions in 2018 (vs 2008);

- - 48% water consumption in 2018 (vs 2008),

- 44% of electricity consumption and 12% of fuel consumption are of renewable origin.

Taking action for a sustainable upstream dairy

Beland WWF France are partners since 2012 with a common goal: limiting the environmentalimpacts of dairy production.

Key achievements:
- Bel Global Sustainable Upstream Dairy Charter co-signed with WWF France

- Renewal of the agreement between Bel and its producers in France offering producers economic visibility and
promoting responsible agricultural practices ((annual average benchmark price + premiums for pasture grazing and
non-GMO animal feed)

- 100% of the milk collected by Bel in France and Slovakia comes from cows fed with non-GMO feed

- Access to pasture grazing encouraged in countries with a pastoral tradition and according to climatic conditions:
France (150 days/year), Netherlands (120 days/year), Azores (365 days/year)

- In France, deployment of the CAP2ER tool for environmental diagnosis of dairy farms

Ensuring we do not contribute to the conversion of natural ecosystems via our supply chain

The Group aims to eliminate the risks of ecosystem conversion - including deforestation - in our key commodity supply
chains, by 2025.

Key achievements:

- A global forest and natural ecosystems policy co-signed with WWF France, setting goals for animal feed, vegetable
fat and cardboard/paper packaging.

- 100% of volumes of soy meal and Palm Kernel Expellers used to feed the cows worldwide are covered by RTRS and
RSPO certificates

- 90% of Bel paper and cardboard packaging is recycled and/or certified.

Committed to a circular economy for packaging
Bel aims to achieve 100% recycle-ready and/or biodegradable packaging by 2025.

Key achievements:
- The Bel Responsible Packaging Policy that sets ambitious target for each packaging material used by the Group;
- 92% of Bel packaging recycle-ready in 2018;

- A new packaging for Leerdammer sliced cheese that is 100% recycle-ready and composed of 24% of rPET, in the main
two markets (France and Germany);

- Support fo the development of collection and recycling schemes: Bel is an active member of Club de I'Emballage
Léger en Aluminium et Acier (CELAA) in France and AREME, a similar initiative in Belgium.

#ClimatePledge Paris - August 2019
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BIC

BIC is a world leader in stationery, lighters and shavers. For more than 70 years, BIC has honored the tradition of providing
high-quality, affordable products to consumers everywhere. Through this unwavering dedication BIC has become one
of the most recognized brands and is a frademark registered worldwide for identifying BIC products which are sold
in more than 160 countries around the world. In 2018, BIC Net Sales were 1,949.8 million euros. The Company is listed
on “Euronext Paris” and is part of the SBF120 and CAC Mid 60 indexes. BIC is also part of different Socially Responsible
Investment indexes.

BIC is aware of the environmental impact of its activity and is committed to protecting the climate both in its
factories and through its products.

In April 2018, BIC announced the launch of its 2025 Sustainability Commitment Program *Writing the Future, Together’ to
capitalize on the transformation lever of sustainable development. Among these strategic and priority commitments,
one has a direct link with climate change: by 2025, BIC will use 80% of renewable electricity.

This commitment is part of a long-term vision of 100% renewable electricity use and focuses on an approach in which
each country or sife examines its renewable electricity supply opportunities, taking info account its regulatory or
operational constraints. BIC is looking for renewable energy certificates, green contracts, Power Purchase Agreements,
and production potential at certain sites. BIC estimates that these efforts will help reduce its greenhouse gas emissions
by approximately 50% by 2025. BIC is continuing to improve energy efficiency at its sites and is striving to optimize its
fransport activities in order to reduce its climate footprint.

The following results should be highlighted:

-In 2018, the renewable electricity share consumed by BIC is 68% compared to 23% in 2017 through the purchase of
renewable electricity certificates for all its French plants, the Clichy headquarter, its BIC Iberia and BIC Graphic Europe
sites in Spain, and its Manaus site in Brazil;

- Decrease by 18% in energy consumption per ton of production, between 2009 and 2018;
- Maintain a low level of air freight in the approach transport (0.93% of freight is operated by air).

In addition, BIC is also committed to its products, and aims to improve the environmental and/or societal footprint of
BIC® products by 2025.

This approach, which aims to integrate eco-design even more into the innovation processes of each category, is
based on a scorecard-type evaluation tool covering criteria such as the use of alternative materials, a reduced plastic
consumption, or the environmental footprint of some materials. In 2018: In 2018: BIC defined the evaluation criteria of
its products, allowing to progress towards the evaluation of the product porifolio.

Some facts to measure our efforts:

- Eco-design: products designed to last, with the use of few material;

- 8.32% of BIC® Stationery products are made from alternative materials;

- 19 writing products distinguished by the NF Environnement eco-label;

- 250% of BIC® products have environmental benefits;

- The BIC® Ecolutions® range incorporates more than 50% recycled material;

-In 2017, BIC launched Ubicuity™, its experimental program for the recycling of pens in outdoor furniture;

- More than 90% of BIC® cardboard packaging comes from certified and/or recycled sources.

FRENCH BUSINESS CLIMATE PLEDGE
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BNP Paribas

Long term carbon objective

BNP Paribas is committed fo aligning its credit portfolio with the objectives of the Paris Agreement. In 2018, alongside
4 other banks, BNP Paribas committed to confribute direct financial flows fowards a low carbon trajectory (“Katowice
commitment”).

Financing the energy sector in line with the 2°C scenario of the IEA

At the end of 2018, the amount of funding for this sector was EUR 15.4 billion (compared with EUR 12.3 billion in 2017).
The target of EUR 15 billion set for 2020, equal to double the 2015 amount, has already been surpassed. Af the same
fime, we stopped investing in coal mining and coal-fired power projects, and in power producers whose ambition to
reduce the use of coal would be less than that of their country. The kWh carbon content financed by the Group is 339g
of CO,, compared with the world average of 484g in 2017 (Source: IEA). In line with the Paris Agreement, BNP Paribas
is now committed to reducing the kWh carbon content financed as rapidly as the world average is due to fall under
the IEA scenario 450 (i.e. 85g of CO,/kWh by 2040).

We also announced in 2017 that the Group decided to stop the financing of entities whose main activities are in shale
gas and oil and oil sands.

Being one of the top three green bond market leaders by 2018

In line with its objective, BNP Paribas was in 2018 one of the three most important players in the Green Bonds market in
euros, with more than 6.3 billion Green Bonds invested in 2018 in which we played a key role.

Supporting innovation for the energy transition

At the end of 2015, the Group commifted to investing EUR 100 million by 2020 in innovative energy transition start-ups.
At the end of 2018, the Group had invested more than EUR 35 million in seven start-ups and three energy transition
funds. Out of the four direct investments in startups made in 2018, one is in the French company METRON, which
has developed artificial inteligence software designed to optimize and reduce the energy consumption of industrial
processes.

Integrating carbon risk into asset management
BNP Paribas Asset Management offers a diversified range of “green” funds invested, in parficular, in alternative energies
and energy efficiency. At 31 December 2018, they represented EUR 6.6 billion in outstandings.

In accordance with its stfrategy on climate change, the BNP Paribas Asset Management adapted its voting policy
and reserves the right to abstain from approving the financial statements or the discharge of companies that do not
sufficiently communicate their CO, and 2°C strategy. In 2018, this right to abstain was implemented 16 times.

Strengthening the financing of energy efficiency

In addition to our corporate actions, the joint subsidiary of EDF and BNP Paribas Personal Finance, Domofinance,
specialised in the financing of energy efficiency in customers’ homes, granted over 44.000 loans in 2018.

Reducing GHG emissions from our own activities

In line with the objective of reducing our GHG emissions by 25% between 2012 and 2020, CO, emissions per employee
have been reduced by 23.6% since 2012. In addition, the BNP Paribas has been carbon neutral across its operational
scope since 2017, through financing offsetting programs (forest conservation in India and Kenya).

Supporting scientific research

As part of its Climate Initiative program, the BNP Paribas Foundation has already supported 8 projects involving 18
international research teams, for a total of €12 million.

#ClimatePledge Paris - August 2019
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Bouygues

Bouygues mobilises for the climate

Bouygues and its business segments have a duty to develop low-carbon solutions and then promote them to their
customers. With this in mind, the Bouygues group is rolling out a climate strategy based on three priorities: 1. To be a
source of proposals for public policies on the decarbonisation of the economy in France and in Europe; 2. To develop
pro-actively low-carbon solutions for its customers - mainly via... a. the thermal renovation of buildings, for which
Bouygues has developed expertise that makes them more efficient in terms of energy and water consumption, without
having to decant their occupants during the works; b. the construction of low-carbon buildings, which combine bio-
sourced materials such as timber, bioclimatic architecture, smart systems enabling optimised building management,
systems for renewable energy production coupled with energy storage systems and the integration of the circular
economy; c. the creation of eco-neighbourhoods that combine sustainable construction, energy efficiency, functional
diversity, soft mobility and biodiversity; d. the promotion of soft mobility solutions such as City Charge electric vehicle
charge points, the Flowell dynamic road-marking solution and the network of third places that reduce unnecessary
fravel (Wojo); e. the launch of high-performance solutions designed to pool and optimise networks of urban services,
such as the OnDijon project (street lighting, road markings & traffic signs, communication networks, etc.). 3. To display
an exemplary attitude on the Group’s own sites by making them showcases of its know-how — especially via Challenger,
headquarters of Bouygues Construction, which, since the completion of its renovation in 2014, is a positive-energy
building thanks to the use of high-performance insulation as well as solar and geothermal energy. This also now includes
the new head office of Colas, Prism’, a positive-energy building handed over in 2018.

Each of the Group's five business segments has set ambitious targets for combating climate change:

- Bouygues Construction, a responsible and committed company, pledges to pursue a policy of reducing its carbon
footprint. The method chosen is that of highlighting the CO, emissions it has avoided thanks fo its virtuous actions and
initiatives. A CO, emissions reduction target in fonnes has been set for 2030, enabling it to cut its carbon footprint
by 20% in terms of scope 1, scope 2, and scope 3 indirect emissions (up to handover of structures). All entities are
involved in this policy and define the low carbon actions most suited to their business lines, from low-carbon concrete
to optimised worksite living quarters, via the promotion of fimber construction;

- Bouygues Immobilier is aiming for a reduction in its greenhouse gas emissions that is 2°C-compatible and pledges
to lower the carbon intensity of its property development programmes by 30% between 2017 and 2030. This tfarget
covers Residential and Commercial property programmes as well as neighbourhood developments. To achieve this,
Bouygues Immobilier is developing low-carbon construction methods and materials, as well as circular economy
solutions. The features of these programmes focus on saving energy and resources;

- Colas is working to reduce its energy consumption by using tools that monitor the performance of its plant and
machinery. Furthermore, Colas recycles and uses its waste and deconstruction material for its road construction
projects as well as that of other building and civil works firms. 800 Colas sites transform used materials info raw materials,
which forms part of a broader circular economy and carbon footprint reduction of materials process;

- Bouygues Telecom focuses its efforts on optimising its hardware (IT, telecoms equipment) by extending its life-cycle
and sharing it with other operators. The same goes for its products, whereby it promotes the sale of pre-owned
handsets o its customers and opfimises the life-cycle of its routers;

- TF1 works to raise its audience’s awareness of climate change issues, particularly during its news bulletins and themed
talkshows on the Ushuaia TV channel.
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Bureau Veritas

Bureau Veritasis a testing, inspection and certification company that offers compliance verification services in the fields
of quadlity, safety, environmental protection and social responsibility.

Our mission consists of mitigating our customers’ risks, improving their performance and supporting their efforts to
innovate. Since the company was founded in 1828, our name has been synonymous with integrity, and constitutes an
invaluable asset in a field of activity based on trust.

As the economy becomes global, technical harmonisation and standardisation have experienced exponential growth.
Bureau Veritas supports its customers in fulfilling their duty and achieving their aim to comply with regulations for greater
fransparency. Our independence allows us to build frust between governments, citizens and businesses, which are the
essential stakeholders in our societies.

Bureau Veritas' pledge to the climate is an expression of its will to contribute to the efforts that every company and
every citizen must make in order to meet the meets of society. In addition to complying with the regulations, Bureau
Veritas also wants to meet the expectations of all its stakeholders.

In view of the nature of its services, Bureau Veritas intervenes directly and indirectly in the realms of the environment
and the climate.

* Directly, to reduce its own impact on the environment and the climate, by taking actions in every one of its activities
and establishments,

* Indirectly, by offering a broad range of services designed to reduce the environmental impacts of its customers and
to cut their greenhouse gas emissions.

Bureau Veritas has confirmed its pledge to reduce carbon emissions by taking several actfions that back up ifs
commitment:

1. Raising our customers’ awareness of the importance of cutting carbon emissions, by proposing our technical
assistance, inspection and certification services that help them fo protect the environment and reduce their CO,
emissions, such as:

- Certifying Energy management systems,

- Assessing building and industry energy performance,

- Implementing green building standards,

- Assisting companies fo implement a circular economy approach;

2. Raising awareness amongst our suppliers, so that they also promise to reduce carbon emissions. A supplier charter
that covers environmental protection and the reduction of energy consumpftion has been senf to every one of our
partners.

3. The deployment of an eco-efficiency policy to reduce our CO, emissions that applies to every one of our entities.
We are paying special attention to business travel and the consumption of electricity by the activities in our offices
and laboratories. In particular, this policy includes:

- Giving priority to the use of high-energy performance premises,

- Using low-energy lighting,

- Limiting CO,, emissions from company vehicles,

- Reducing the difference in temperature in our offices, between the interior and the exterior,
- Minimising the use of air travel.

We have set ourselves three environmental targets for 2015-2020:
- To cut our CO, emissions by 10% per employee;

- To increase our use of renewable energies by 10%;

- To obtain ISO 14001 certification for 75% of the Group's activities.

These targets will be raised for the period between 2020 and 2023.
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Capgemini Group SE

A presentation of your company’s profile and activity

A globalleaderin consulting, technology services and digital transformation, Capgeminiis at the forefront of innovation
fo address the entire breadth of clients’ opportunities in the evolving world of cloud, digital and platforms. Building
on its strong 50-year heritage and deep industry-specific expertise, Capgemini enables organizations to realize their
business ambitions through an array of services from strategy to operations. Capgeminiis driven by the conviction that
the business value of technology comes from and through people. It is a multicultural company of over 200,000 team
members in more than 40 countries. The Group reported 2018 global revenues of EUR 13.2 billion.

A reminder of the 2017 targets for 2020 and an update about their implementation illustrated by concrete examples
of actions and commitments

We are committed to cutting our carbon emissions, with a target which focuses on decoupling our development
as a business from our fotal greenhouse gas emissions. In 2017, we became one of the first companies in our sector
to have our target validated by the Science Based Targefts initiative (SBTi), confirming it is consistent with the globall
commitments agreed at the COP21 climate change conference in Paris. Our farget is to reduce our total carbon
footprint per employee by 20% by 2020 and by 30% by 2030 (vs. a 2015 baseline)

We were delighted this year to reach our 2020 target two years ahead of schedule, with a 21% reduction in greenhouse
gas (GHG) emissions per employee achieved since 2015. This has been driven by combined action from many of our
tfeams including facilities, procurement, Group IT, sustainability leads and individual employees, all seeking to embed
sustainable behaviors and actions intfo the way we operate. Concrete examples of actions include:

- Investment in remote working and virtual collaboration technology, to reduce our business travel;
- Incentives and promotion of electric vehicles, car sharing and cycling to work to reduce the carbon impacts of travel;

- The installation of solar PV across our Indian offices, and the investment in procuring renewable energy across the
Group;

- The creation of sustainable, resource efficient workplaces, with energy efficient lighting, heating and cooling;
- The implementation of ISO 14001 certification globally (our certificate now covers 87% of our operations), to ensure a
stfrong focus on environmental management across the Group;

Further examples are given in our Group Environment Report: www.capgemini.com/resources/group-environmental-
sustainability-report-2018-19/

Prospects for meeting targets in 2020; the new targets and the 2023 outlook

Having achieved our 2020 target two years early, our focus going forward will be on continuing to drive progress
towards our science-based target to reduce our carbon emissions per employee by 30%.

Whilst continuing to reduce our own operational impacts is essential, we can play a far greater role in addressing
climate change if we collaborate with our clients on this topic. We have identified over 30 capabilities from within our
portfolio that can help clients reduce their carbon emissions. In 2018, we launched a new global ambition fo help our
clients save 10 million tonnes of CO,_ by 2030

FRENCH BUSINESS CLIMATE PLEDGE
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Carrefour

As a global leader in food retailing, Carrefour’s aim is to be the leader in the food transition by offering its customers
high-quality, healthy products at a reasonable price.

In order to achieve its ambition of becoming the leader of the food transition for all, Carrefour has developed the CSR
and Food Transition Index in 2017 which has allowed the Group fo frack its performance and commitments including
those made through the French Business Climate Pledge. Carrefour has committed to reducing its CO, emissions by
40% by 2025 (vs. 2010) and by 70% by 2050. The Group has taken a two-pronged approach: tfaking action fo lower
primary, direct sources of CO, emissions (energy consumption and use of refrigerants) as well as action to lower indirect
sources (in particular emissions related to transport and the production of goods). In 2018, Carrefour has reduced its
emissions by 30.6% compared to 2010 (-6.2% compared to 2017).

1. Reduce CO, emissions generated by coolant production by 40% by 2025

In line with its commitment within the Consumer Goods Forum, Carrefour is phasing out hydrofluorocarbons and
continually introducing new cooling facilities that use natural fluids (CO,), generating “clean™ cold. In 2018, 346 stores
were equipped with fluids that are 100% “clean™ and 346 using hybrid fluid systems. Thanks to these initiatives, Carrefour
has reduced its carbon emissions by 45.3% since 2010.

2. Reduce energy consumption by 30% by 2025

The Antigaspi plan which included new cooling systems, LED lighting, the management of smart meters in stores, and
the sharing of good practices has led to a reduction of 18.2% (vs. 2010).

3. Develop renewable energy production initiatives

Using solar panels on stores and logistics platforms, Carrefour is committed fo actively participating in the acceleration
solar energy development. In 2018, 36 hypermarkets had solar panels installed in their parking lots which have enabled
them to produce their own energy supply.

4. Reduce carbons emissions from freight transport by 30% by 2025

Through optimizing distances, increasing use of biofuel vehicles and making better use of tfransport, Carrefour reduced
its carbon emissions per palette by 8.4% in 2018 (vs. 2010). Carrefour currently has 220 vehicles in circulation in France
and will have 400 vehicles by the end of 2019.

b. Mobilize our suppliers in the fight against climate change

Through establishing common objectives that implicate the entire value chain, Carrefour has engaged its suppliers in
the flight against climate change, spanning from reducing packaging, fighting against deforestation, limiting pesticide
use within its products to reducing food waste. Since 2017, Carrefour and its suppliers have worked to prolong and
remove expiration date to combat food waste. Since then, 400 Carrefour-brands have prolonged their expiration
dates and more than 100 have had their date limit removed altogether.

3. Avoluntary Internal Corporate Carbon Pricing

This is has led fo increased investment in technologies that emit less CO,,.
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Casino Group

A well-established player in the French retail industry since 1898, the Casino Group is also a leader in the global food
retail market, with more than 12,000 stores worldwide — in France, Latin America and in the Indian Ocean region
and 36.6 billion euros sales.

To reduce its environmental impact, the Casino Group is focusing on 3 key challenges:

- reducing greenhouse gas emissions to combat global warming;

- preserving and saving resources as part of a circular economy;

- protecting biodiversity for healthy and sustainable food.

As a signatory of the Science Based Target Initiative (SBTI), Casino group is committed to reducing its Greenhouse gas

emissions by 18% for scopes 1 and 2 by 2025 compared with 2015 and to reduce the impact of the products sold in
stores.

The main actions are:

Improving energy efficiency in shops

* The group is committed to having more than 75% refrigeration units in shops fitted with closed doors by 2020 in France
to reduce refrigeration loss and minimise electrical consumption. Fast and effective preventive and corrective
maintenance programmes have been put in place to reduce as far as possible refrigerant fluid losses (source of
greenhouse gas) in the units.

* The energy consumption in shops is monitored and controlled remotely fo enable optfimal electricity consumption.
Energy Performance Contracts have been deployed at over 1500 sites in France and internationally. Several hundred
shops also have ISO 50001 certification, and Energy Efficiency Certificates are also operational at numerous sites.

Producing solar energy

¢ Producing solar electricity reduces the Group’s carbon emissions. Since 2007, 121 solar power plants have been set up
on the roofs of shops and on carpark shade canopies, in France but also in Colombia and Brazil. Part of these energy
plants enable shops to be energy self-sufficient.

e Casino group is committed to multiplying by 5 the photovoltaic energy production capacity generated by the
Group's energy subsidiary GreenYellow by 2021 compared with 2018.

Supporting sustainable delivery methods

e To reduce the impact of transport, the logistics teams optimise the lorries’ loads, their fill rate and the frequency of
their journeys.

¢ The vehicle fleet is being modernised in line with new technological advances of logistics : HGVs operating as NGVs —
Naturel Gas Vehicles — or fuelled by biomethane.

» For home deliveries, clean delivery services (bike, click & collect) are offered to customers.

Offering local and seasonal products and promoting plant proteins

e To reduce the carbon footprint of the products sold in shops, shops offer customers seasonal and locally made
products (short circuits, regional products).

¢ The Group supports a better balance of animal and plant proteins, as recommended by ADEME [French Environment
and Energy Management Agency] to reduce the carbon footprint of food consumption. A wide range of vegetarian
and vegan products is offered to customers.

Educating the consumer

To help customers make the right choices, the Group supports environmental labelling fo inform consumers about the
impact of products in terms of greenhouse gas emissions and water pollution.

FRENCH BUSINESS CLIMATE PLEDGE
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CETUP

CETUP is a transport provider which assumes a major share of responsibility for CO, emissions. So, for many years, CETUP
has been committed to reducing its CO, emissions and acting as a responsible company, especially towards the
environment.

Our Commitments:

- From the start, CETUP has prioritised and based its actions on sustainable and societal development;

- In October 2014 CETUP obtained ISO 14001 V: 2015 certification alongside OHSAS 18001 V: 2007;

- Cetup has been a member of the Global Compact since 2010 and achieved Advanced Level status in 2018.

Our actions:

a. Vehicles

-2012: CETUP invested in electric vehicles and in late 2014 became one of the first operators of hydrogen fuel cell
electric vehicles;

- 2016: 30% of our urban fravel was achieved with vehicles emitting no pollution (EV / VEH2);

- 2018: we covered 54,800 km in our clean vehicles;

- All our employees are trained in eco-driving and our drivers are assessed on their driving behaviour;
-2017/2018: we purchased 150 Renault Euro VI vehicles and é Bioethanol vehicles for our sales team;
-2019: 95 Renault Euro VI vehicles and 3 clean vehicles for our sales team;

- 2020: 99 Renault Euro VI vehicles and 3 clean vehicles for our sales team;

- 2023: 216 vehicles + 4 clean vehicles for our sales team

b. Premises

-1n 2018, in new premises (1500 m?) in Saint Jean de Moirans, we infroduced a warm water system in the toilet facilities,
a biodiverse environment, garden area, natural light in office spaces, a motion sensor for the lighting, waste sorting,
paper sorting and totally removed the use of plastic cups;

- Printermanagement: printing on both sides and black/white set as default. We measure each employee’s consumption
individually;

- 2019: we no longer use chemical fertilisers in the management of our green spaces and have made a waste handbook
available for our employees’ use;

- We confrol our consumption of paper, water and electricity through performance indicators;
- 2020: 3 flower meadows and installation of beehives

c.Going paperless

- 2018: CETUP invested in software in order to infroduce a paperless system;

- 2019: our expense accounts and pay slips are already paperless. Work on our BLs (bills of lading) is under way;
- 2020: vehicle audit + driver audit + leave applications and advance salary payment requests.

d. Our gse policy
- 2010: CETUP made a commitment by signing the ADEME CO, charter;

- We agreed to make our best efforts to reduce our CO, emissions by 5% through 3-year plans. In 2019, we are embarking
on our 3rd partnership plan;

- 2014: CETUP formally infroduced a company-wide Environment Policy;

-In 2017 CETUP made a commitment to the 17 UN Sustainable Development Goals (SDGs);
-2018: 67/100 Ecovadis Gold rating

- 2020: move 1o ISO 45 001 standard.

e. Partnerships

- CETUP has been in partnership with the Planéte Urgence association for 3 years. These funds have allowed us to
contribute to reforestation (1 hectare) in Mali and Madagascar;

- 2016: Cetup set a world record for the distance fravelled in a hydrogen powered Kangoo: 367 km continuous driving,
zero emissions, and zero noise in a Renault Kangoo ZE equipped with a hydrogen range extender manufactured and
sold by SYMBIO;

-2017: CETUP welcomed 75 students to allow them to try out innovative mobility through our electric and hydrogen
powered vehicles;

- Since 2016, we have been in partnership with the company Elise, an “Entreprise Adaptée” (company with at least 80%
disabled employees) which manages our recyclable paper;

-In 2019, Cetup joined the Cercle des 112, and has made a commitment to stop using plastic cups from 2020.

At CETUP, when we make deliveries, we consider every stakeholder, each person and most of all the one piece of the
puzzle shared by each and every one: Our Planet.
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CNP Assurances

CNP Assurances, the number 1 life insurer in France

As an insurer, co-insurer and reinsurer, CNP Assurances delivers its unique profection and savings expertise to its
policyholders and partners through a multi-partner and multi-channel business model. Its solutions are distributed in
France, South America and Europe by its many banking and social economy partners, both at points of sale and online.

The Group has 37 million Personal Risk/Protection policyholders and 14 million Savings/Pensions policyholders worldwide.

CNP Assurances, a responsible investor

CNP Assurances strives to give meaning to its role as an institutional investor by aligning its investment decisions with
its values. With more than €300 billion invested in all sectors, CNP Assurances is a major player in financing the real
economy.

As a signatory of the UN's Principles for Responsible Investment (PRI}, the Group chooses its investments according fo
Environmental, Social and Governance criteria that have been extended to every asset class over the past 10 years.
With 81% of assets managed in accordance with ESG criteria at end 2018 and 19% partly managed in accordance
with ESG criteria, CNP Assurances is a responsible investor that tailors its global approach to the specific nature of each
asset class.

With €10 billion worth of green investments at end-2018 and further aims to opt out of coal, CNP Assurances has stepped
up its commitment to the fight against climate change, in the belief that large-scale environmental problems generate
a financial risk against which we have a duty fo protect ourselves if we are to uphold what are often extremely long
ferm commitments with our policyholders.

CNP Assurances’ CSR commitments

CNP Assurances undertook a number of major commitments in line with the United Nations Sustainable Development
Goals (SDGs) in 2018. Based on our conclusions of a risk analysis, these commitments are reflected in concrete projects
implemented across all of the Group's businesses:

- contribute to a sustainable society

> Combat financial exclusion, better satisfy policyholders, ensure good business ethics, deploy a responsible HR policy
and develop social initiatives on the ground.

- contribute to a sustainable environment

> Optimise the environmental footprint of the Group's internal workings and gear our customer relationships towards
a low-carbon economy through products and investments.

- contribute to a sustainable economy

> Be a responsible investor and purchaser.

Climate commitments for 2021

CNP Assurances has set itself ambitious goals to be met by 2021:

- Reduce the carbon footprint of the portfolio of directly held listed equities by 47% between 2014 and 2021 = 91% of
target achieved at end-2018.

- Reduce GHG emissions linked to the energy consumption of directly held property by 40% between 2006 and 2021 =
85% of target achieved at end-2018.

- New green investments in the energy and environmental transition of €5 billion between 2018 and 2021 = 61% of target
achieved at end-2018.

- Exclusion of acquisitions of companies that derive over 10% of their revenue from thermal coal = 100% of target
achieved at end-2018.

FRENCH BUSINESS CLIMATE PLEDGE
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Credit Agricole

As one of today’s world leaders in green bonds, and as a pioneer for climate finance for nearly 10 years, Credit Agricole
adopted a Group Climate Strategy in June 2019 fully aligned with the Paris Agreement. This strategy, which will be rolled
out by all its entities and subsidiaries, aims fo make green finance a growth driver for the Group, through the gradual
reallocation of ifs portfolios in favor of the energy transition.

This Group Climate Strategy comprises three main pillars:

1. An innovative governance

« This Strategy will be steered and monitored by three new governance bodies: a “Societal engagement Committee”
comprising the Group's executive managers, a “Scientific Committee” dedicated to climate expertise and a business-
oriented "Climate Strategy Steering Committee”;

* An independent third party body will audit and certify the proper implementation, oversight and transparency of the
Group climate strategy.

* Climatereportingwillbe preparedinaccordancewiththe Task Force on Climate-Related Disclosuresrecommendations
by 2020.

2. Incorporating energy transition issues into customer relationship

A "“transition scoring” will be set up in order fo measure the client's capacity to adapt their business model to the
challenges of achieving the energy fransition. It will be applied to large corporates starting in 2020 and then, following
an overall assessment, possibly to SMEs. The transition scoring will supplement the existing financial score, giving us a
better-rounded picture of the potential effects of the climate change on our financing portfolios.

3. The gradual reallocation of our portfolios aligned with the Paris Agreement

This reallocation will be aligned with the world energy mix, as projected in the scenarios adopted by the Scientific
Committee and will include:

-Strengthening our commitment to finance energy transition
> Finance 1 in 3 renewable energy projects in France;
> Roll out a range of green financing solutions;
> Double the size of the green loan portfolio to €13bn by 2022 ;

- Promoting sustainable investment policies

> Apply ESG policy to 100% of Amundi’'s actively managed funds (and double outstandings infegrating ESG in
passively managed funds) and to all voting decisions in 2021;

> Expand ESG criteria info Credit Agricole Assurances’ new investments;
> Double Amundi's investments in environmental or high social impact initiatives, raised to €20bn;

- A total phase-out from thermal coal in accordance with a Paris Agreement aligned timetable

> The exposure of our financing and investment portfolios to coal industry will be in line with a full-fledged coal phase-
out by 2030/2040/2050, depending on where the assets are located;

> As of 2019 :
-We will publish our coal exposure on an annual basis,

-We will ask companies to provide us by 2021 with a detailed phasing out plan of their coal-sector mining and
production assets. This plan will play a major role in setting the transition scoring,

-We will no longer develop business relations with corporations generating more than 25% of their turnover in the
thermal coal sector, or companies developing new coal capacities,

-Companies failing to subscribe to this approach will be automatically placed in a *tfransition watch list” portfolio
and subject to the reduction or even the freezing of our financial support.

#ClimatePledge Paris - August 2019
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Danone

“Each time we eat & drink, we vote for the world we want”. At Danone, we believe in a food system that nourishes
and protfects people, communities and the environment. This is why we are committed to providing healthier diet
options, and fo sourcing and producing sustainably. During the COP21 in November 2015, Danone issued a new
climate policy targeting zero net carbon emissions by 2050. Danone’s GHG reduction targets were validated in 2017 by
the Science Based Targefts initiative, meaning they are consistent with the 2°C scenario and contribute to establishing
a decarbonized economy. As part of this effort, Danone highlights the importance of building regenerative models of
agriculture that are centered on nurturing healthy and resilient soils. These models can help address a number of global
challenges - from climate change fo water scarcity and loss of biodiversity — while fostering sustainable and inclusive
growth.

To achieve our climate targets, we have established 5 priorities for action:

1Cut danone’s related carbon emissions. Danone has committed to reduce full scope (scopes 1, 2 and 3) the intensity
of its emissions by 50%, and to achieve a 30% absolute reduction of scope 1 and 2 emissions by 2030. In 2018, we
reduced our absolute emissions on Danone'’s scope 1 and 2 by 20,3% (vs 2015). To do so, we focused on energy. In
2018, 40 production sites ran on 100% renewable energy, and Danone purchased 34% of its electricity from renewable
sources such as wind farms and hydropower plants

2 Eliminate deforestation from Danone supply chain. Danone signed the United Nations New York Declaration on Forests
and has committed to eliminate deforestation in its supply chain by end of 2020. To meet this pledge, the Company
has focused on 5 priorities: paper, cardboard packaging and bio-based raw materials for packaging, palm oil, soy
for animal feed, and sugar cane. Three of these categories — palm oil, soy, paper and cardboard packaging -, are
covered by specific policies that grew out of Danone’s Forest Footprint Policy. Forinstance, in 2018, 79% of paper and
board packaging sourced by Danone was made of recycled fibers or FSC certified fibers.

3 Foster “carbon positive” solutions. To achieve zero net emissions, Danone is working to pioneer "carbon positive"
programs in order to sequestrate more carbon in forests, natural ecosystems and agriculture. Through the Livelihoods
Carbon fund, Danone is fighting climate change while improving living conditions for local communities. The fund
invests in projects in the fields of the restoration and preservation of natural ecosystems, agroforestry and soil
restoration through sustainable agricultural practices, access to rural energy to reduce deforestation. The carbon
credits generated by the fund are certified, then allocated to investors in proportion to their investments.

4 Develop regenerative agriculture practices. Danone is embracing a holistic vision of agriculture to help farmers
stfrengthen climate resilience in harmony with their ecosystems and support them towards regenerative agriculture
practices.

5 Offer healthier diet options using natural resources sustainably. Our goalis to offer preferred and healthier diet options
that are produced in a resource-efficient way, using sustainably sourced ingredients. We will continuously explore
new recipes and create innovative products aimed at offering a better nutrition and carbon footprint ratio.

Significant progress was achieved over the last years in each of these areas and were acknowledged by external
parties. For instance, Danone is on the CDP Climate Change A list, leading the Food sector. This means Food sector,
in recognition of its climate strategy, engagement, performance Danone is recognized for its climate strategy,
engagement, performance and governance. In addition, Danone was awarded a position on its Supplier Engagement
Rating Leader board for its work... combatting climate change all along its supply chain.
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Derichebourg

The Derichebourg Group is an end-to-end operator providing environmental services and services to businesses and
local authorities on an internatfional scale.

Its activities break down into two separate branches: the Environmental division and the Multiservices division. They are both
based on the same set of core values and share a common ambition: to serve people while protecting their environment.

OUR PURPOSE

Protect the environment and its resources

We preserve and optimize the planet’s resources through our business of waste recycling produced by industries, local
authorities and individuals.

Clean up the urban environment
We contribute fo the cleanliness and the smooth running of individual living environments through our services to local authorities.

Optimize the professional environment

We offer a wide range of services to businesses and to local authorities enabling them to outsource all transferable
services and thus to focus fully on their core business.

OUR RECYCLING BUSINESS IS CENTRAL TO A NEW DEVELOPMENT MODEL: THE CIRCULAR ECONOMY

Traditional business evolving in pace with a changing society

We have been in the recycling business for over 60 years. Back then, no-one could gauge the climatic consequences
of our consumer society and no-one was yet talking about a circular economy. While the Derichebourg Group is today
a major player in this new economy, it is not solely because it was one of its pioneers through its recycling business; more
than this, the Group is also directly participating in another value creation model.

The central role of recycling in the natural resource economy

In a context of scarcity of natural resources linked to global growth, our activities bear a major environmental
responsibility as they supply French and global industries with recycled raw materials that are resource-efficient.

How recycling contributes to reducing CO, emissions

By reintroducing quality recycled raw materials on the market, the Derichebourg Group reduces overall energy consumption:
recycled materials, especially metals such as steel and aluminum, save a significant amount of energy compared with the
primary production of such metals from minerals. Overall, the emission of 6.2 milion tons of CO, is avoided thanks to the
Group's business activities, which is equal fo the average annual consumption of 826,000 French inhabitants.

FOCUS AREAS FOR REDUCING OUR ENVIRONMENTAL IMPACT

The Derichebourg Group is leading a coherent environmental approach based on reducing the impact of our business
activities and improving recycling performance, as well as ramping up the recovery of non-recyclable fractions.

Toward more sustainable mobility

The Derichebourg Group's investment program in rolling stock means that equipment consumes less fuel and/or gas oil:
for example, our new hydraulic shovels now consume 11 L/h, compared to 17 L/h in the past. Our new fransportation
plan is also helping to resize our fleet of heavy goods vehicles: 200 older vehicles were withdrawn and replaced by
modern vehicles compliant with the EURO VI standard.

This renewal will continue until 2023, being complemented by an innovative digital fuel consumption monitoring solution
that will reduce the fuel consumption of the heavy goods vehicles fleet by 10% over 2019.

Lastly, the Group is developing the use of maritime or river transportation throughout the country: the opening of
new sites is taking place as soon as possible near waterways. Worldwide, more than one million fons of recycled raw
materials are transported by water. We intend to increase this tonnage by at least 30% over the next five years by
developing the business of 3 of our main facilities.

Become involved in the production of energy from non-recyclable waste

The Derichebourg Group is committed to developing its business for producing solid recovered fuel (SRF) from waste
from its recycling business; this is to reduce the share of non recyclable final waste in landfills and to increase the share
of energy produced as a substitute to fossil fuels. To do this, significant investments are needed and ground-breaking
partnerships with manufacturers that currently consume fossil energy will be developed by 2023.

#ClimatePledge Paris - August 2019
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DRT

A specialist in plant-based chemistry since 1932, DRT is a world leader in the production of ingredients developed out
of recovered and recycled pine derivatives and paper industry byproducts.

Using its two plant-derived raw materials, DRT manufactures more than 250 products and supplies around twenty
industry sectors, with the emphasis on adhesives, perfumery, fires and chewing gum.

In 2018, DRT reported annual revenue of € 523 million - 80% from exports - and employed 1,500 people. DRT operates
10 production facilities and has 4 R&D centers in Europe, North America and Asia.

The innovations developed by its R&D division focus equally on replacing oil-based products with solutions developed

using plant-based chemistry, and on developing eco-friendly natural resins that help our customers in making their
ecological fransition.

Reducing its environmental impact is a Group-wide priority

The DRT Group has been implementing initiatives to limit its environmental impact since 2015. Its teams are engaged
in an ambitious energy efficiency program with the ultimate aim of reducing energy consumption by 15% between
unfil 2020.

Over the same period, DRT has exceeded its energy mix farget of 60% renewables, achieving 73% in 2018. All of these
initiatives have succeeded in reducing (Scope 1) CO, emissions from its French facilities by 30% since 2014.

DRT puts CSR at the heart of its development strategy

To ensure its sustainable growth, DRT is committed to:

- Confinuously improving the energy efficiency of its manufacturing processes and securing ISO 50001 (Energy
Management) certification for its main production facilities by 2022;

-Maintaining at least a 60% contribution by renewables to its total energy mix;

- Assessing the CSR practices of its suppliers to improve product environmental profiles (assessments conducted at the
end of 2020);

- Conducting a detailed analysis of its carbon footprint by including those facilities with high energy demand and
integrating all stakeholders in its value chain (Scopes 2 and 3) - 2020 Report;

- Investing in employee training to boost instinctive eco-responsibility;

- Supporting environmental initiatives, such as Planfons pour I’Avenir (Planting for the future) which contributes to the
replanting of French forests;

- Promoting the circular economy in ways that reduce the percentage of non-recycled waste;
- Cutting its water consumption by applying new recycling techniques (target yet to be set).

It is through all these CSR actions that DRT naturally supports the initiative driven by fellow companies committed to
protecting our climate through their signature of the French Business Climate Pledge.

FRENCH BUSINESS CLIMATE PLEDGE
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Ecocean SAS B

AN INNOVATIVE SME DEDICATED TO AQUATIC BIODIVERSITY

Located in Montpellier near the Mediterranean and created 16 years ago, French SME Ecocean designs, manufactures
and installs “turnkey” solutions for the reconstruction/restoration of ecological functfionalities in coastal marine
ecosystems. Indeed, shallow coastal waters whose biodiversity is naturally very rich are particularly vulnerable and
largely impacted by pollution, mechanical destruction, etc. Action is urgently needed to stop these impacts and
restore these ecosystems. In the absence of a regulatory obligation regarding the restoration of marine and coastal
environments, Ecocean encourages voluntary initiatives from companies to act in favor of an active restoration of
these environments. Ecocean therefore intervenes either upstream or downstream, with private clients involved in
maijor industrial projects structuring coastal areas such as the extension of the port of Calais 2015 (BOUYGUES), the
extension of the port of Brest (VINCI), or the renewal of the public service concession of the Amphitria waste water
freatment station (VEOLIA). Finally Ecocean is focusing on the huge potential of the Floating Offshore Wind Farm by
offering innotive solution fo improve knowldegde of biodiversity (ENGIE-EFGL). Moreover, in a now acknowledged
context of climate change, it is necessary to work at strengthening the resilience capacities of marine biodiversity so
to insure the adaptive capacity of shallow coastal waters.

CasCioMar 2050, the first marine climate change adaptation project

Initiated and coordinated by CDC Biodiversité, the Nature 2050 program (www.nature2050.com) is a climate change
adaptation tool for territories, based on the voluntary commitment of companies wishing to invest in natural capital,
in a CSR approach, in relation to their operational activities or for the purpose of preserving the ecosystems from the
ferritory in which they operate.

The coast of Cassis, La Ciotat and Marseille in the Bouches-du-Rhéne, is an area where highly anthropized urban areas
are adjacent to remarkable natural areas such as the Port Cros National Park. This exceptional area has long suffered
from the artificialisation of the coast, pollution and now the impact of climate change. As a result of these multiple
anthropogenic pressures, and in particular the multiplication of port infrastructures that artificialise functional areas, the
life cycle of coastal fish has been strongly disrupted over time, resulting in a significant decline in fish stocks and an
impoverishment of marine biodiversity. Ecocean and CDC Biodiversité have been engaged for 5 years (2016-2020) in the
CasCioMar project to restore an habitat favorable to marine biodiversity, increase the resilience of marine ecosystems
while strengthening the fishery function and ecological continuity, strengthen populations from fish and other marine
species, and finally emphasize how actors from the maritime economy are dependent to shallow coastal waters.

In the last b years, Ecocean has invested more than 15% of its turnover into:

- Scientific validation through R&D projects of the solutions it has designed, patented and which are now deployed in
France and Europe;

- Continualinnovation effort to develop new products, covering new ecological functions and environments. Ecocean
is actually transfering its expertise to continental waters;

- Implementation of economic models adapted to project managers in order fo engage them in favor of biodiversity
and climate change adaptation.

In 2019, Ecocean won the best “Trophée de la Mer et du Littoral” from the Occitanie Region. Ecocean uses 100%
recyclable materials from the circular economy, and its products are entirely designed and produced in France.

Ecocean is today the European leader in ecological engineering dedicated to the marine environment.
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Edenred

Edenred, the global leader in payment solutions for the working world, connects 830,000 corporate clients, 47 million
employee users and 1.7 million partner merchants across 46 countries.

Edenred’s 8,500 staff are driven by a commitment to improving employees’ quality of life, increasing companies’
efficiency and boosting merchants’ revenues. Thanks to its global fechnology platform, the Group managed 2.5 billion
fransactions in 2018, primarily carried out via mobile applications, online platforms and cards, and representing more
than €28 billion in business volume.

Edenred has deployed a Corporate Social Responsibility (CSR) approach applicable on a daily basis. Known as “ldeal”,
it is aligned with the Group’s operations and based on three components: People (improve quality of life), Planet
(preserve the environment) and Progress (create value responsibly).

The main environmental issues faced by the Group are related to climate change. To tackle these challenges, the
Group has launched a number of initiatives to limit the impact of its business activities and its solutions:

1. fo reduce its carbon footprint, its consumption of resources and its production of waste by improving the energy
efficiency of its business activities and its solutions via the setting up of a global environmental management system
and the monitoring of its greenhouse gas (GHG) emissions. Also, to ensure compliance with local environmental
regulations and international environmental standards.

Edenred’s progress on this commitment is measured annually based on the percentage of reduction in greenhouse
gas emissions compared with 2013. GHG intensity is assessed for all Group countries that report their use of resources
and measure the sum of direct and indirect emissions of point sources per unit of surface area occupied. With the
development of the environmental management system and the ongoing campaign to raise the awareness of
the Group’s employees and stakeholders, GHG emissions were reduced by 26% in 2018, thereby achieving 100% of
the total reduction target of 26% by 2022 and well on the way toward the reduction target of 52% by 2030. These
targets are aligned with the trajectory recommended by the Science Based Target initiative (SBTi) which defines
an emissions reduction frajectory to meet the commitments in the Paris Agreement and keep the rise in global
temperatures below 2°C.

2. to develop low-carbon professional mobility solutions for its stakeholders and fight against food waste through a
network of partner merchants and employees.

Edenred’s progress on this commitment is measured annually based on the number of eco-services developed
Group-wide to address the issues of mobility and food waste. The figure stood at 10 in 2018, with a target to reach
20 by 2022 and to have af least one per country by 2030.

3. to manage the impact of its solutions during their lifetime in order to reduce its use of natural resources and promote
circular economy.

Edenred’s progress on this commitment is measured annually based on the percentage of eco-designed orrecycled
solutions marketed by the Group. These solutions are either in paper (recycled or FSC or PEFC-certified) for paper
vouchers or in plastic (recycled, organic PVC, PLA or other plastics) for cards. This percentage stood af 16% in 2018,
with a target of 35% by 2022 and 70% by 2030.

In recognition of its commitment in terms of environmental responsibility, Edenred has been included in various extra-
financial indexes such as the DJSI Europe (Dow Jones Sustainability Index), the FISE4Good and the Europe 120 and
Eurozone 120 indexes managed by Vigeo Eiris. Edenred also pledged to support the United Nations Global Compact. In
2018, the Group qualified for the advanced level, making it a leading corporation in terms of environmental protection.
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EDF

EDF group is an integrated electricity company, active in all areas of the business: generation, transmission, distribution,
frading, energy supply and energy services.

As a global leader in low-carbon energy, the Group has developed a diversified generation mix mainly based on
nuclear power, hydropower and other renewable energies.

EDF group supplies electricity and gas to nearly 40 million customers worldwide. It is a major energy supplier in the key
European markets that are France, the United Kingdom, Italy and Belgium.

Electricity is already decarbonized at 97% in France

Thanks to nuclear power and renewable energies, EDF Group’s electricity has one of the lowest carbon content in the
world, i.e. 57 gCO,/kWh'?in 2018 when the average of the European sector is 275 gCO,/kWh.

In France, with 17 gCO,/kWh, EDF SA's performance is even better, making electricity one of the key enabler for
decarbonizing the national economy.

EDF Group’s carbon commitment

EDF Group is aware of both the impact of its activities on climate change and the impact of climate change on
its actfivities. In 2016, EDF Group endorsed as ifs first goal in corporate responsibility the ambition to go beyond the
requirements of the 2 ° C frajectory set by the COP 21.

In May 2018 EDF Group committed fo decrease its direct CO, emissions from 51 million tonnes in 2017 to 30 million fonnes
in 2030, hence achieving a reduction of 40%, and to aim at carbon neutrality by 2050.

From strategy to action
EDF Group's fight against climate change results in concrete actions, such as:

- Responsible management of fossil-fired power assets: between 2010 and 2018, EDF Group shut down nearly twenty
thermal units in France representing 2.5 GWe of coal capacity and 5.2 GWe of heavy fuel oil capacity. No more coal
should be used in France for electricity production by 2022 in the frame of the French national low carbon strategy;

- Ambitious development of renewable generation and storage capacities: in December 2017, EDF launched a Solar
Plan fo install 30 GW of photovoltaic energy in France between 2020 and 2035, and in March 2018 an Electrical
Storage Plan providing for the development of 10 GW of new storage facilities worldwide by 2035.

In 2018, these actions, combined with a good availability of French nuclear power, a strong water supply throughout
Europe and arising CO, price on the European emission trading market, made it possible to reduce the direct CO,
emissions of EDF Group at 35.5 Mt.

This commitment to tfransformation and proximity to customers and territories, at the heart of the energy fransition and
climate issues, is the very essence of EDF Group's Cap 2030 strategy: a responsible electricity producer, champion of
low growth carbon.

10. Direct CO, emissions excluding the life cycle analysis of generating plants and fuel
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Eiffage

The Eiffage Group has updated and reinforced its low-carbon strategy, which is firmly focused on both reducing its
carbon emissions and changing its business model by encouraging the deployment of low-carbon solutions. The Group
is thus reaffirming the commitment of its four divisions (Construction, Infrastructures, Energy and Concessions) to fighting
climate change through its business activities and its infegrated solutions for the sustainable city.

1. Since 2011, the Group has identified and measured the greenhouse gas (GHG) emissions of its activities, an essential
prerequisite for any change management in this field. A reduction in its carbon footprint, through improved energy
management and a transition to sustainable energy sources, is largely underway.

In 2017, a new stage was reached with the infroduction of the Eiffage 2020 Strategic Plan that officially integrates
environmental fransition as one of the three pillars of the Group’s development strategy, along with innovation
and digital fransformation. In 2018, the Group continued to mobilise action to fight climate change at the highest
levels of its management structure. Eiffage is officially committed to the Climate Finance Pact, a European initiative
launched by economist Pierre Larrouturou and climatologist Jean Jouzel. Internally, the Group infroduced a new
indicator to assess the rate of deployment of its low-carbon solutions, adding to its existing internal indicator and
targefts for reducing emissions. The variable element of Eiffage CEO’s compensation will be linked to the results of
this new indicator. A note on "Group Carbon Strategy”, signed by the CEO and addressed to all Group employees
in early 2019, enabled the mobilisation of all our business lines.

Finally, Eiffage committed to integrate the TCFD (Task Force on Climate-Related Financial Disclosure)
recommendations. A study was therefore launched to deftermine the risks and opportunities linked to climate
change and develop a trajectory and targets for reducing carbon emissions over the long term in line with a two
degree target - Eiffage has to reduce its carbon emissions by 15% by the year 2030 compared to 2017.

2. The Group is therefore rolling out measures to accelerate the development of low-carbon solutions.

The E-FACE Carbon Arbitrage Fund, guided by the Executive Committee, aims to stimulate the exploration of
solutions that emit fewer GHGs, in the Group's responses to calls for proposals. Endowed with €2 million, this fund
finances the difference in cost between standard solutions with an alternative that produces fewer emissions. To
complete its offer and encourage partners to support its strategy, Eiffage has set up Sekoya, a Carbon & Climate
platform dedicated entirely to low-carbon materials and processes. Sekoya allows the creation of a low-carbon
industrial club, making it easier to identify solutions. Various types of partners and clients will be able to reference
and promote low-carbon solutions and exchange on the issues. The aim is to respond to the multiple challenges of
sustainable urban development. In this respect, PhosphoreCity®, a digital application, makes it possible to design a
complex urban project, while achieving high levels of quality of life and environmental performance. The proposed
solutions are adapted to the selected data: type of climate, presence or absence of natural elements or outstanding
buildings, etc.

3. Eiffage’s low-carbon solutions are built around seven inextricably linked pillars: new forms of mobility, renewable
energies and energy performance, low-carbon design and construction, new digital applications, urban agriculture,
biodiversity and ecological engineering, and the circular economy. Throughout exemplary projects, the Group
endeavours to maximise implementation of these pillars, it is designing and building eco-neighbourhoods in Marseille
or Chatenay-Malabry for instance, where all the parameters are taken into account in a systemic approach. For
construction of the LaVallée eco-neighbourhood in Chatenay-Malabry for example, all the aggregates being used
come from the deconstruction of buildings. Other solutions are also being deployed on projects (ARM-Recytal®,
Luciole®, Expercité®, low-carbon recycled concrete, etc.).
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Enedis

The electricity distribution network managed by Enedis is at the core of the energy transition. Its operation keeps
adapting continuously to accomodate more and more renewable energies and to anticipate new developments
related to electrical mobility. The alliance between digital technology and electricity networks enables Smart Grids
innovations for the sakes of a low-carbon energy strategy.

Make the integration of renewable easier

At mid-2019, 13,6 GW from wind farms and of 7,7 GW from solar energy are connected to the distribution network, in line
with 2017 objectives. In order to meet the goals of the energy multiannual programming which was defined earlier this
year in France, we increased our ambition to further connect 22 GW of wind and 18 GW of solar by 2023. This massive
input of renewables is only possible due to a transformative change in the electricity network management and the
implementation of "smart connection" new offers. These steps forward, stemming from the smartgrid technologies that
were experienced hand-in-hand with other distribution system operators as well as universities and start-up companies,
are fundamental in order to operate the networks to its limits and allow electricity flows in both directions, all the while
respecting voltage regulation constraints.

Anticipate the development of electric mobility

Another major challenge is the development of electric vehicles to meet the scheduled end of the thermal vehicles in
2040. The target for Enedisis fo connect at least 7 million charging stations by 2030. They were 122,000in 2017, are 260.000
nowadays and we want to set up 1 million by 2023. With one charging station opened to the public for 7,3 electrical
vehicles, France is one of the best equipped European country. To succeed, Enedis has developed a simulation tool to
optimize the connections for charging operators and local authorities. In addition, several experiments are underway
fo test "smart charging” solutions aiming at smoothing peaks of consumption.

Promote energy efficiency

The third component of our mitigation strategy is to promote solutions allowing the control of the energy demand
and facilitating energy efficiency, by deploying our smart meter, Linky, throughout the whole country. We had set up
S=million meters by 2017, and 19 million by mid 2019. The goal of installing 35 million new meters by the end of 2021 is
then achievable. Linky will allow each customer to learn about his consumption in real time and to better understand
his uses, which could lead to energy savings up to 20%. Moreover, Enedis has developed Dataviz applications to
provide electricity balances at a neighborhood scale, thus supporting municipalities to fulfill their commitments for
sustainable energetic planning and wide scale refrofit of poor energy performance buildings .

Reducing our carbon footprint

Enedis direct carbon emissions(scopel) are mainly CO, due to the 230 million kilometers we travel each year and our
indirect own emissions (scope?2) are related to electricity purchases to compensate the energy losses.

We therefore have begun a gradual conversion of our car fleet to electric vehicles (1,750 in 2017 to 3,500 by 2023),
and an optimization of our trips to the customers thanks to Linky. We also have enhanced the energy mix of our supply
in such a way that we are now on a SBT frajectory that aims at a 35% decrease of our carbon emissions between 2017
and 2030.

#ClimatePledge Paris - August 2019

39



40

ENGIE

ENGIE is an international electric utility company, which operates worldwide in the fields of energy transition, electricity
generation and distribution, natural gas, nuclear, renewable energy. It is one of the few players in the sector to develop
expert skills in both upstream (engineering, purchasing, operation, maintenance) and downstream (fransport, sales,
energy management services) activities.

Over the past three years, the ENGIE Group has undergone a deep transformation, by focusing its development on
three core activities: gas, renewable energies and energy efficiency, while firmly positioning itself in innovative activities
(green mobility and smart grids in particular).

A second wave in the energy fransition is emerging. Decarbonization and digitization are confinuing, while
decenftralization is accelerating: local authorities and companies must now respond to climate change and the zero-
carbon imperative. It is a complex challenge requiring cost-efficient, proactive investment to improve stakeholder
quality of life, driving new demands on energy industry players fo enable these fransitions. With a unique combination
of know how, ENGIE is determined fo Lead the “zero carbon transition * as a service fo our customers

Summary ENGIE 2017 pledge commitments and progress to date

* -20% on CO,/kWh in 2020 on 2012 : -28,7% achieved
In 2018, ENGIE reduced its absolute emissions by 60% on 2012

* 25% renewable in the generation mix by 2020 : End 2018 we achieved 24,8%

¢ Exiting coal based activities : ENGIE has dis-engaged from 75% of its coal assets

ENGIE 2019 commitments

ENGIE will be 2°C compatible by 2050 and reduce ifs direct emissions Worldwide by 85%.
* GHG Target beyond 2020 being defined

¢ 30 % reduction of energy consumption in buildings by 2030

¢ 50 % of renewables in the mix power capacity in 2030

* Adding 50% of green vehicles in our fleet by 2030.

Green finance: ENGIE starfed emitting Green bonds in 2014. With é emissions for a total of 8,75 billion€ Green Bonds
emitted to date, ENGIE remains the largest corporate green bond emitter in the World, thus confirming its resolution to
play a leading role in green finance development.
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ENVEA Group

An activity in the heart of climate change issues ENVEA Group, formerly ENVIRONNEMENT SA, provides public and
private actors with the necessary tools to assess and measure the impact of human activities on ecosystems. The
company relies on a strong expertise in gases and particles measurement both in the environment and in the main
sources of pollutant release or greenhouse gas emissions (thermal power plants, petfrochemicals, metallurgy, cement,
incineration, automobiles, aeronautics, efc.). Founded by its current President, the group achieved a consolidated
turnover of €92 million, supported by a worlwide network of distributors and subsidiaries. As a pioneer in its technology,
ENVEA has always placed innovation and environmental protection in the heart of its strategy and created strong
values throughout its history. From the measurement of pollutants in ambient air, then directly af the source of emissions
and now within the industrial process itself, ENVEA strives to fight against environmental impacts as early as possible.

|dentified objectives in 2017

1. 100% renewable energy for our own needs

2. Allowing the use of our products through direct sources of renewable energy supply, most particularly by drastically
reducing their consumpftion

3. Developping tools to support our industrial customers’ processes to reduce their gas emissions

Today’s achievements

1. Already 50% of energy from renewable sources being used for our own needs; part of it coming from the hydroelectric
network in Avignon.

2. The eco-design initiated in the new range of air quality monitoring products has made possible the consumption
reduction of our products by more than 60% while avoiding energy-intensive air conditioning systems. In 2019, as a
world premiere, the first solarpowered station for monitoring air quality was installed.

3. ENVEA has displayed in a waste treatment plant the first measurement tools to optimize the injection of reagents in
order to reduce pollutant emissions.

Perspectives for the future
1. By 2020, the company expects to reach 70% of renewable energy consumption, and aims for 80% by 2023.

2. The improvement of its products energy performance confinues with the upcoming launch of a new range of gas
emissions monitoring products, which should target nearly 60% of the products sold. A figure that should be raised
to 90% by 2023.

3. Successes achieved in the implementation of tools to encourage emission reductions will continue to be spread
out with installations scheduled in China in the year. This activity being under development should represent
approximately 30% of the group’s implementations in 2023.
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Eramet

As a contributive corporate citizen, Eramet strives for a sustainable and responsible industry

Erameft, a global mining and metallurgical group, is a key playerin the extraction and valorisation of metals (manganese,
nickel, mineral sands) and the elaboration and fransformation of alloys with a high added value (high-speed steels,
high-performance steels, superalloys, aluminium and titanium alloys).The Group supports the energy fransition by
developing activities with high growth potential. These include lithium extraction and refining, and recycling. Eramet
employs around 13,000 people in 20 countries with sales of approximately €4 billion in 2018.

Eramet positions itself as the privileged partner of its customers in sectors that include carbon and stainless steel,
aerospace, pigments, energy, and new battery generations. Building on its operating excellence, the quality of its
investments and the expertise of its employees, the Group leverages an industrial, managerial and societal model that
is virtuous and value-accretive.

A CSR Roadmap engaged towards our stakeholders

To contribute to the construction of the mining and metallurgical industry of tomorrow, Eramet commits to thirfeen
measurable objectives, which are integrated into its overall strategy. They are organized around three pillars -human,
economic and environmental. Eramet aims to use this roadmap 2018-2023 step up the integration of CSR (Corporate
Social Responsibility) actions info short-and medium-term schedules, particularly for its mining activities.

To reduce our Energy-Climate foot-print

The target 13 aims to reduce our energy and climate footprint with a reduction of 26% of tones of CO, by tones of
outgoing product''. This target meets the goal 13 of United Nations’ Sustainable Development Goals (SDGs) relating to
combat climate change and its impacts.

This objective includes, among other things, the conversion of the Doniambo (ferronickel production) oil-fired power
plant in New Caledonia (SLN, France) to LNG (liquefied natural gas) in 2023, as well as investments in renewable
energies for certain sites.

In addition to these large-scale operations, many operational levers have been identified that confribute to the
reduction in greenhouse gas emissions at each site. Added to this is an improvement in the overall balance sheet
linked to the evolution of the Group's business portfolio.

Main actions in 2019
« Solar panels projects parking shade (Les Ancizes - Characteristics: 2 MWp on 12 000 m?, production of 2 GWh/year).

e Launch of a pre-feasibility study for solar panels at GCO (mineral sands operations) in Senegal (ambition to be
confirmed by the studies: substitution of 20% of the electricity consumed by solar, reduction of 15 Kt CO,)).

¢ Opportunity study for the installation of solar panels at the SLN (plant of ferronickel production) with self-consumption.
* Electric mobility: installation of charging stations on the majority of French sites.

¢ Deployment of LED lighting

With these action plans, the Group wishes to contribute to solving the global problem of climate change.

11. Of which 16.5% related fo the activity mix effect related to the Group's strategic choice to develop its mining activity, less emissive than the Group's transformation activities

42 FRENCH BUSINESS CLIMATE PLEDGE

LES ENTREPRISES FRANCAISES S'ENGAGENT POUR LE CLIMAT !



Eurazeo

Eurazeo is a leading global investment company, with a diversified portfolio of €17 billion in assets under management,
including nearly €11 billion from third parties, invested in over 300 companies. As a professional long-term shareholder,
Eurazeo has provided its investments with all the financial, human and organizational resources to help them reach a
new growth level.

Eurazeo, a pioneer in its sector in terms of CSR
Eurazeo has, for more than 10 years, conducted an unprecedented approach in its sector in terms of CSR:

- 2008: Eurazeo set up an organization and governance dedicated to CSR and calculate a first carbon foofprint for
the entire portfolio.

- 2009: Eurazeo commits by signing the Principles for Responsible Investment of the United Nations

-2012: Eurazeo is a driving force behind creation of the France Invest ESG (Environment, Social and Governance)
Commission

- 2015: Eurazeo create iC20 (Initiative Climat 2020) with 4 others major Private Equity actors. IC20 is the first initiative
dedicated to Private Equity to participate fo the fight against climate change. Since 2017, Eurazeo is coordinating
this initiative and its nearly 30 signafories.

- 2017: Eurazeo is infegrated in the five main families of CSR benchmark indexes.

Voluntary CSR strategy of a responsible investor

Corporate Social Responsibility (CSR) is a value creation opportunity for Eurazeo and its portfolio companies and fully
contributes to their fransformation and sustainable growth. Eurazeo's commitments embody this ambition which aims
at combining value enhancement and responsibility throughout the investment cycle.

During the detection phase, Eurazeo’s goal is to perform CSR due diligence for 100% of prospective acquisitions
undergoing advance review. During this phase, CSR serves to enrich the analysis of the sector and the target company,
and to obtain an in-depth understanding of the various risks and opportunities particularly regarding climate (studies of
exposure to physical climate risks of production sites, modeling of financial impacr of the carbon price...)

During the holding phase, which involves operating all the levers for growth, Eurazeo provides companies in its portfolio
with a roadmap enabling the deployment of a CSR approach.

More specifically on climate-related issues, Eurazeo has identified, as part of its CSR strategy, the following objectives
for 2020:

- 100% of porifolio companies measure the greenhouse gas (GHG) footprint every 3 years and/Or define an action
plan te reduce emissions;

- 100% of portfolio companies have decreased their carbone missions as proportion of EBIDTA.

Find our commitments on our welbsite www.eurazeo.com Responsibility section
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EUROPCAR MOBILITY GROUP

“"We are at the beginning of a societal revolution, where mobility solutions will play an essential part. It is now crifical
fo reconcile the fundamental need that moving is, with what is at stake all around us: demographic explosion,
metropolisation, urban congestion, environmental challenges... We believe mobility is all about offering atftractive
alternative solutions to vehicle ownership, in a responsible and sustainable way.”

Caroline Parot, CEO

Information on Europcar Mobility Group: activities and business model

Europcar Mobility Group is a major player in mobility markets and listed on Euronext Paris. Its mission is fo be the
preferred “Mobility Service Company” by offering alternative attractive solutions to vehicle ownership, with a wide
range of mobility related services: vehicle-rental, chauffeur services, car-sharing, scooter-sharing and peer-to-peer
car-rental. Customers’ satisfaction is at the heart of the Group's mission and all of its employees and this commitment
fuels the continuous development of new services. Europcar Mobility Group operates through multi brands meeting
every customer specific needs; its 4 major brands being: Europcar® — the European leader in vehicle rental services,
Goldcar® - the most important low-cost car-rental company in Europe, InterRent® — "mid-tier" brand focused on leisure
and Ubeeqo® - one of the European leaders in car-sharing (BtoB, BtoC). Europcar Mobility Group delivers its mobility
solutions worldwide solutions through an extensive network in 140 countries (including 20 wholly owned subsidiaries in
Europe, 2in Australia and New Zealand, franchises and partners). On December 31st, 2018, the Group employed 12.000
people in its network of 3.600 stations, to better meet the travel needs of its 7.7 millions of active customer base. The
average fleet size is more than 315.000 vehicles, mainly held under buy-back lease agreements. The Group's vehicle
rental activities are organized info five business units (Cars, Low Cost, Van & Trucks, Urban Mobility and International
Coverage) and have generated revenue of €2.9 billion.

Commit Together! A Corporate Social Responsibility program embedded in the Group’s strategy

The Group's purpose is to deliver an experience of open mobility for all, lifting all barriers, giving individuals as well
as groups of people easy access to this great new world of mobility solutions, whenever and wherever they want,
whatever the ride. Accessibility is key: mobility should be inclusive, not excluding!

Europcar Mobility Group has built a solid Corporate Social Responsibility (CSR) program in order to offer concrete
solutions to these specific needs. The “*Commit Together!” program addresses 4 important priorities:

1. Make mobility accessible: Europcar Mobility Group develop offers, services and programs for facilitating mobility for
all, aiming at giving individuals as well as groups of people easy access to this great new world of mobility. Its efforts
are particularly focused on: people with reduced mobility, cost-sensitive customers and less favored youngsters;

2. Be a responsible employer: We live an exciting age of mobility, where mobility new usages and needs create job
opportunities and require new skills to be developed. In this fast changing environment, Europcar Mobility Group
focuses its employer brand efforts on 3 pillars: the commitment, the diversity and the development of its employees,
implementing specific HR policies and programs for its employees throughout the world. Europcar Mobility Group also
wanfts fo foster the emergence of new trades and new services that will create job opportunities for ftomorrow within
the Group as well as within the partnerships and alliances the Group will set up, thus acting in favor of economic
and social progress;

3. Act for the environment: Aware of the global environment issues caused by massive urbanization and demographics
explosion, Europcar Mobility Group wants to be part of the solution, not part of the problem. This means that the
Group seeks to play an active role in the fransition to a low carbon world. In that combat, the Group evangelizes new
mobility solutions that are an alternative to vehicle ownership, promotes eco-driving all along the customer journey,
develops its offer of hybrid and electric vehicle, strives at reducing its environmental footprint (water, energy...) and
supports best environmental practice. The Group's low-carbon strategy strives at reducing its main sources of carbon
emissions i.e. GHG emissions linked to the use of the vehicles — providing a fleet equipped with the latest technology
(consumption & emissions) and developing Hybrid and Electric Vehicles offer. In its 2023 strategic roadmap — SHIFT
2023 - the Group will implement its “*ONE sustainable fleet” program aiming at increasing the ratio of low-carbon
vehicles to 20% of its fleet mix by 2023. Work is ongoing to define a carbon path as well as a GHG emissions reduction
target using Science Based Target approach.

4. Share our business ethics: Proud of its values and dedicated fo the enforcement, on a daily basis, of the Group's
business ethics: Europcar Mobility Group has 48 commitments and 12 objectives featured in its Ethics Code. The
Group wants to build confidence with its customers by offering them transparent products and by improving their
safisfaction. Moreover, Europcar Mobility Group wants to promote business ethics all through its value chain with
customers (BfoB, BtoC), suppliers, franchisees and employees. This ambition franslates into policies and awareness
initiatives.
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Eurostar

Our 100% French Company located in Fosses (95) has been manufacturing Thermoplastics compounds since 1972.
The company has established the notoriety of its know-how mainly in the manufacture of non-halogenated flame-
retardant plastics for electrical and electronic applications. Eurostar-EP’s products are also found in other areas that
require flame protection, but also the demanding technical areas of materials suitable for contact with drinking water
and materials to demonstrate controlled properties for friction and wear. The Tailoring of Formulations to meet the
needs of our customers while capitalizing on quality, responsiveness and flexibility is a key factor in the success of
Eurostar Engineering Plastics.

Our job is to functionalize virgin polymers through the mechanical addition of micro components resulting in a
homogeneous material unique in the qualities it brings in the application for which it was developed.

Commitment and achievements

In 2016, the issues of Sustainable Development and Corporate Social Responsibility were shared with all the company’s
employees through a thematic workshop on our “Safety Day”. Employees participated in working groups to share
ideas forimprovement and actions fo be implemented, strengthening our commitment to the principles of Corporate
Social Responsibility and Sustainable Development.

The company has identified three indicators of environmental performance:

- Energy (kWh) consumed per ton produced;

- The amount of water consumed (m3) per ton produced;

- The amount of waste (kg) generated per fon produced.

Itis the first of these indicators that has the greatest impact on C0, emissions.

The reduction in CO, emissions has been achieved through a programme to replace exfruder engines with up to date
optimized generations. The work also focused on lighting by aiming for better management by replacing incandescent
lights with LEDs, raising staff awareness.

Thus, the energy required to produce a ton of compound has been reduced by 15% since 2015. It will fall by a further
3.5% by the end of 2020.

Eurostar Engineering Plastics will conduct an energy audit in 2020. Its ambition is fo be ISO5001 certified in order to keep
going ahead with continuous improvement in energy efficiency.

#ClimatePledge Paris - August 2019

45



46

Faurecia

Sustainable mobility and environmental protection rank among the greatest challenges for the automotive industry.

Faurecia, one of the world’s largest automotive equipment suppliers (17.5 billion euros of salesin 2018, 122,000 employees
in 37 countries) is a key player in sustainable mobility, through technological solutions that improve air quality and
reduce CO, emissions. With 300 sites including 35 R&D centers worldwide, the Group is a responsible industrial leader,
which has a positive impact on the environment, society and all of its stakeholders.

In 2018 the Group defined six Convictions that express its ambition for sustainable development. These Convictions
serve fo strike an ideal balance between short ferm performance and long-term value creation.

Innovative solutions for air quality and energy efficiency
Sustainable mobility is a strategic priority for Faurecia. Building on its technological leadership, the Group is developing:

- Innovative solutions reducing the environmental impact of internal-combustion and hybrid vehicles, in particular
through emission aftertfreatment and exhaust gas heat recovery systems as well as lightweight solutfions;

- Ultra-clean emissions aftertreatment solutions for commercial vehicles and high horsepower engines;

- Fuel cell systems for zero-emission mobility.

Faurecia is investing some €15 million a year in R&D on hydrogen vehicles, the sole zero-emission alternative to battery-
powered electric vehicles, with the aim of developing complete competitive systems. The Group recently signed an
agreement to create a joint venture with Michelin aimed at accelerating the global introduction of high-performance
fuel cell systems for light vehicles, utility vehicles, trucks and other applications.

To accelerate in its two strategic areas — the Cockpit of the Future and Sustainable Mobility — Faurecia has also built
an open innovation ecosystem on the basis of partnerships, investments in start-ups and acquisitions. In 2018, Faurecia
invested for example in Enogia, enabling the Group to strengthen its fechnological expertise in energy efficiency and
reduce the carbon footprint of high horse power engines.

Improve the environmental performance of production sites

Faurecia’'s manufacturing sites are encouraged foimprove theirenergy efficiency by optimizing the energy performance
of their buildings and production tools and favoring wherever possible the use of renewable energies. At the end of
2018, the direct and indirect emissions (scopes 1 and 2) of all Faurecia sites came to 723,121 tons, accounting for under
5% of the Group's total carbon emissions. The latter are mainly generated by the use of Faurecia products during the
vehicle life cycle through to end of life (scope 3).

Faurecia industrial investments aimed at protecting the environment amounted to €10.6 million in 2018, of which
€4.3 million are dedicated fo energy efficiency. A total of 72 Faurecia production sites have rolled out initiatives fo
improve the energy efficiency of their buildings and production tools.

In terms of the overall environmental performance of its sites, 77.7% of the Group’'s production sites were ISO
14001-certified at the end of 2018.

FRENCH BUSINESS CLIMATE PLEDGE

LES ENTREPRISES FRANCAISES S'ENGAGENT POUR LE CLIMAT !



GECINA

GECINA, AT THE HEART OF URBAN LIFE

For its 100,000 urban customers, Gecina designs and manages innovative and sustainable living spaces.

Gecina owns, manages and develops property holdings worth 19.9 billion euros at June 30, 2019.. As a specialist for
centrality and uses, the Group is building its business around Europe’s leading office portfolio, with nearly 97% located
in the Paris Region, and a portfolio of residential assets and student residences.

Gecina has put sustainable innovation at the heart of its strategy to create value and anticipate the expectations of
around 100,000 customers and end users. To offer them high-quality services and support their changing needs, Gecina
has launched YoufFirst, its relational brand.

An ambitious environmental commitment built around four pillars.

We must respond to the climate challenge, as an active part of the economic world. This requires us to renew our
production, operating and consumption models. We are responding to this by focusing on four pillars:

1. Low carbon: We are reducing our greenhouse gas emissions and aim to be carbon neutral by 2050.

2. Biodiversity: Because our buildings are living spaces, we respect the lives of local animal and plant species. We build
our tenants’ awareness of these issues and we have launched an ambitious and proactive certification policy;

3. Circular economy: We are focusing on the smart reuse of materials and energy savings for the construction and
the management of our buildings. We are continuing to develop our know-how supporting a resource-efficient
economy that promotes recycling, sharing and eco-design;

4. Wellbeing: We are taking action to improve wellbeing at work and at home, from buildings’ technical design aspects
to the responses we provide for services.

This CSR policy is quantified and measured.

We are reducing our greenhouse gas emissions and aim to be carbon neutral by 2050.

We are pioneers. Our first carbon plan was launched back in 2009 and we are accelerating to deliver on our three
core commitments:

1. Setting up an internal carbon fund and promoting low-carbon innovation;

2. Establishing low carbon as the standard for:

- the management of our operational portfolio, aiming to reduce our greenhouse gas emissions by 40% by 2020 and
60% by 2030 (versus 2008),

- the design of our developments, aiming to be carbon neutral by the end of 2050;

3.Producing renewable energy on each of our developments.

Some concrete achievements:

- 40% of our buildings were connected to Paris’ urban heating and renewable energy networks in 2018.

- 69% of the buildings we delivered in 2018 include the production of renewable energy via photovoltaic panels.
- 92 of our buildings are covered by an ISO 50001-certified energy management system.

- After inifially being designed using concrete, wood was chosen for Domaine de la Ronce in Ville-d'Avray, with 125
timber-frame homes, achieving record CO, savings: 180 kg/m? for wood, compared with 400 kg/m? for concrete.

- In Issy-les-Moulineaux, we delivered the city’s first positive energy office building in 2018. It generates more energy
than it consumes. Its minimal energy requirements are met by a heat pump, which capitalizes on the site's geothermal
resources, as well as 960 sg.m of photovoltaic panels, covering virtually the entire rooftop terrace.

Résults already in line with our targets for 2020:

- 35% reduction in CO,/sq.m for offices compared with 2008, close to meeting our 2020 target.
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GSE

Our global contractor business allows us to think “environment” at all stages of the project, from the design of buildings,
their construction, and now, after their delivery to our customers, with the monitoring of energy performance.

The construction sector is prosperous, creating jobs and values. However, we know that the environmental impact of
the building and construction sectors is important, in terms of resource management, soil and biodiversity protection
or even pollution.

Ourresponsibility is huge and all GSE staff are aware of the contribution and impact of our activities on the environment,
people and society.

In 2018, an overall evaluation of GSE's performance level was conducted to identify our priority areas of action, linked
to the Sustainable Development Goals (SDGs).

A roadmap has been produced, arficulating the CSR strategy around 3 axes for 2025:
- Manage sustainability;

- Act with and for employees;

- Support the territories.

The 17 SDGs are inferdependent and essential. Seven of them have been highlighted through a materiality survey, four
are directly related to environmental issues:

3. Good health and well-being;

6. Clean water and sanitation;

7. Clean and affordable energy;

8. Decent work and economic growth;

12. Consumption and sustainable production;

15. Land life;

16. Peace, justice and effective institutions;

In our functioning mode, in addition to our employees’ well-being, we pay attentfion to our own impact, and we have
initiated a program to reduce our consumption of water, energy and non-durable consumer goods.

Environmental concerns are being increasingly integrated by our customers. In order to provide them with solutions on
these issues, priority is given to the impact of our constructions. These topics need to be shared with our infernal and
external partners to meet the goals we have set for ourselves.

Therefore, GSE resolutely focusses its actions in order to be a player in sustainable eco-construction.

The design of works made in digital model (BIM) aims at an opfimal and secure exploitation, while seeking the well-
being of the users and the respect of the environment.

The Project Management, the integrated engineering teams, the environmental certlification department, the
purchases, and the “Lab-R & D" first, are in constant watch and research, in order to reduce the impact of materials and
supplies, fo progress in the constructive methods used, and to increase the sustainability of buildings, while reducing
their carbon impact.

We have developed sound site management practices, and we share a “Low Environmental Impact Site Charter” with
all stakeholders. The objectives are to limit the risks and nuisances caused fo local residents, the health risks for workers,
the pollution during construction (soil, air and water), the consumption of resources, the amount of construction waste
generated and to promote waste recycling.

Our Code of Ethics and our “Responsible Purchasing Charter” make it possible to share with our stakeholders, not
only the 10 principles of the Global Compact, but also our desire for reciprocity in transparency and empowerment.
These documents seal the attitudes and behaviors of all. Of course, they mention respect for people, legality, rules of
competition, ... but they also put forward the environmental protection.

Lastly, to record our actions in the long term, we have developed an “enerGiSE” offer that supports our customers and
empowers everyone on their behavior in terms of energy consumption.

The fight against global warming will be won collectively.

FRENCH BUSINESS CLIMATE PLEDGE

LES ENTREPRISES FRANCAISES S'ENGAGENT POUR LE CLIMAT !



Hermes International

Hermeés' craftsmanship model is based on production which is carried out predominantly in France (80%) and is highly
integrated. The House employs more than 5,000 artisans in its manufactures in France. This craftsmanship model is, by
its very nature, operationally sober. It requires the control of supplies of noble, high-quality materials, the optimisation of
these scarce resources by craftsmen who are very aware of their scarcity and value, production facilities with a limited
energy footprint, and the “right” volume of production, dictated by a decentralised distribution system in which store
directors decide on their purchases according to their respective markets. Faced with the issues and challenges of
Sustainable Development in terms of the environment, this artisanal model holds part of the solutions.

The company’s carbon footprint is moderate in view of its activity (€6 billion in sales). The Group's strategy is to seek out
and implement practical and ambitious long-term solutions to control and reduce its carbon footprint in line with the
commitments made at the COP21 climate conference in Paris in 2015.

Hermeés' carbon commitments are illustrated in the following decisions and projects:

- Including a “climate” criterion in the variable remuneration of the chairmen of Hermés SCA: one of the criteria
considered is the uncoupling of business growth from industrial energy consumption;

- Increasing the share of renewables in the energy mix: since 2015, all the Group’s French sites have been supplied
with “green” electricity, essentially hydraulic, which corresponds to four-fifths of the total electricity consumed by the
Group. In addition, Hermes is firmly committed to encourage the use of renewable energy, using geothermal heating
in Pantin (27,000 m? of workshops and offices), solar panels in 4 sites in France, Italy and in the USA, and wood boilers
in 4 maroquineries. The House intends to maintain and increase this effort;

- Improving the energy performance of our sites: Hermés is constantly improving the energy performance of its
production sites, with measurement campaigns that trigger the choice of less energy-intensive equipments, the
installation of insulation, new technical processes, efc., as well as in its stores through the widespread use of LED
equipment (80% complete) and an in-depth analysis of renovation projects (calculated savings of 20%);

- Continuing to uncouple business growth from energy consumption, parficularly in production, in a context where
more than 70% of production is carried out internally. The energy intensity of the House is low (0.039 GWh/m€ in 2016),
but the objective remains to reduce it further (0.035 GWh/mg€ in 2018);

- Compensating all of our Scope 1&2 carbon emissions: the carbon intensity is 7.1TeqCO,/€m of sales before offsefting,

decreasing in 2018, with the objective of maintaining this reduction. Hermes offset 85% of its Scope 1&2 carbon
emissions in 2018.
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HOROQUARTZ

French leader in the domain of software development, human resources optimization and safety systems solutions
integrator, HOROQUARTZ has the ambition to contribute to the achievement of the UN's sustainable development
objectives (SDOs) and to constantly reduce the ecological impact of its activities.

Viaits Corporate Social Responsibility approach, which was rewarded with a score of 71 during the last ECOVADIS Gold
certification assessment, HOROQUARTZ integrates social, environmental and societal civic dimensions in each one of
its decisions.

HOROQUARTZ supports the initiative of French companies committed to the climate and has set itself the following
objectives through the "French Business Climate Pledge” of December 11 2017:

1. Use 100% biodegradable packaging (cardboard and protection) by 2020 and sfill encourage short circuits for our
deliveries;

2. Equip 100% of its employees with “Energy Star” certified IT equipment to ensure better energy efficien